MINTEL

Prepared Meals - Frozen and Refrigerated - US - June 2018

e The above prices are correct at the time of publication, but are subject to
Report Price: £3254.83 | $4395.00 | €3662.99 B

"The prepared meals category has returned to growth as
category competitors have responded to consumer interest
in less-processed offerings and greater cuisine variety.
Brands and retailers can help maintain the momentum by
catering to the diverse needs of a new generation of users
with products that offer greater flexibility, new taste
experiences, and heathier eating."

- John Owen, Senior Food & Drink Analyst
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Opportunity to increase use among current purchasers
Figure 16: Purchase of prepared meals, March 2018

Young adults more likely to make category purchases, especially frozen sides
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While convenience defines the category, taste is key as well
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Men especially likely to be motivated by taste
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Young adults’ diversity of motivations creates targeted opportunities
Figure 21: Reasons for purchasing of prepared meals, by age, March 2018

Attribute Importance

All natural ingredients and high protein are top priorities
Offering a twist on the familiar could be effective in habit-driven category

Figure 22: Prepared meal attribute importance, March 2018

Health preferences shift with age
Figure 23: Prepared meal attribute importance, by age, March 2018
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Hearty comfort food still a top choice for category purchasers
Figure 24: Interest in prepared meal concepts, by age, March 2018

Women more likely to be interested in portability, creativity
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Younger purchasers express interest in wider array of concepts
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Purchasers see improvements in taste and health
Convenience is a given, but other ideas have the potential to differentiate
Figure 29: Attitudes toward prepared meals, March 2018

Greater variation in portions might expand usage among young adults
Figure 30: Attitudes toward prepared meals, by age, March 2018

Positive attitudes correlate to increased purchases
Figure 31: Attitudes toward prepared meals, by change in purchase frequency, March 2018
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Figure 41: Multi-outlet sales of side dishes, by leading companies and brands, rolling 52 weeks 2017 and 2018
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