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"The market for rice is considerable, standing at $2.5
billion, but has stagnated in recent years."

William Roberts, Jr, Senior Food & Drink Analyst

This report looks at the following areas:

• Stagnant rice sales should improve
• Inconsistent rice prices
• Brand names struggle

Consumer interest in a wide range of cuisines featuring rice as a component should lead to growth in
coming years, but the category may also benefit from leveraging healthier attributes, potentially from
rice/grain blends that merge healthy benefits.
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Figure 41: Attitudes toward health in grains and rice, any agree, by age, February 2018

Health resonating with Hispanic Millennials in particular
Figure 42: Attitudes toward health in grains and rice, any agree, by Hispanic origin, February 2018

Rice brands resonating less among younger consumers
Figure 43: Attitudes toward grain and rice preparation, any agree, by age, February 2018

Rice preparation possibly intimidating younger consumers
Figure 44: Attitudes – CHAID – Tree output, February 2018

Hispanic Millennials notably interested in meal-appropriate rice options
Figure 45: Attitudes toward grain and rice preparation, any agree, by Hispanic origin, February 2018

Notable interest in Chinese, Mexican flavor options
Figure 46: Flavor possibilities, February 2018

Mexican flavors significantly popular among younger consumers
Figure 47: Flavor possibilities, by age, February 2018

Hispanic Millennial interest in a diversity of flavors
Figure 48: Flavor possibilities, by Hispanic origin, February 2018

Data sources

Sales data

Fan chart forecast

Consumer survey data

Abbreviations and terms

Abbreviations

Terms

Figure 49: Total US sales and forecast of rice, at inflation-adjusted prices, 2012-22

Figure 50: Total US retail sales and forecast* of rice, by segment, at current prices, 2012-22

Figure 51: Total US retail sales of rice, by segment, at current prices, 2015 and 2017

Figure 52: Total US retail sales and forecast of dry rice, at inflation-adjusted prices, 2012-22

Figure 53: Total US retail sales and forecast of dry rice mixes/ready-to-serve rice, at inflation-adjusted prices, 2012-22

Figure 54: Total US retail sales of rice, by channel, at current prices, 2015 and 2017

Figure 55: Multi-outlet sales of grains and rice, by leading companies, rolling 52 weeks 2016 and 2017

Figure 56: Multi-outlet sales of dry rice mixes/ready-to-serve rice, by leading companies and brands, rolling 52 weeks 2016 and 2017

Figure 57: Multi-outlet sales of dry rice, by leading companies and brands, rolling 52 weeks 2016 and 2017

Preparing Grains/Rice

Flavor Possibilities

Appendix – Data Sources and Abbreviations

Appendix – The Market

Appendix – Key Players

Appendix – The Consumer

Report Price: £3254.83 | $4395.00 | €3662.99

Grains and Rice - US - April 2018

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/860361/
mailto:reports@mintel.com


Figure 58: Rice usage, by gender, October 2016-November 2017

Figure 59: Rice usage, by age, October 2016-November 2017

Figure 60: Rice usage, by race, October 2016-November 2017

Figure 61: Rice usage, by Hispanic origin, October 2016-November 2017

Figure 62: Rice usage, by household income, October 2016-November 2017

Figure 63: Rice usage, by education, October 2016-November 2017

Figure 64: Rice usage, by size of household, October 2016-November 2017

Figure 65: Rice usage, by parental status, October 2016-November 2017

Figure 66: Rice usage, by region, October 2016-November 2017

Figure 67: Rice usage, by gender and age, October 2016-November 2017

Figure 68: Rice usage, by Hispanic origin, October 2016-November 2017

Figure 69: Rice usage, 2013-17

Figure 70: Rice usage, by gender, October 2016-November 2017

Figure 71: Rice usage, by age, October 2016-November 2017

Figure 72: Rice usage, by race, October 2016-November 2017

Figure 73: Rice usage, by Hispanic origin, October 2016-November 2017

Figure 74: Rice usage, by household income, October 2016-November 2017

Figure 75: Rice usage, by education, October 2016-November 2017

Figure 76: Rice usage, by size of household, October 2016-November 2017

Figure 77: Rice usage, by parental status, October 2016-November 2017

Figure 78: Rice usage, by region, October 2016-November 2017

Figure 79: Rice usage, by gender and age, October 2016-November 2017

Figure 80: Rice usage, by Hispanic origin and age, October 2016-November 2017

Figure 81: Rice types used, 2013-17

Figure 82: Rice eaten, by gender, October 2016-November 2017

Figure 83: Rice eaten, by age, October 2016-November 2017

Figure 84: Rice eaten, by race, October 2016-November 2017

Figure 85: Rice eaten, by Hispanic origin, October 2016-November 2017

Figure 86: Rice eaten, by household income, October 2016-November 2017

Figure 87: Rice eaten, by education, October 2016-November 2017

Figure 88: Rice eaten, by size of household, October 2016-November 2017

Figure 89: Rice eaten, by presence of children in household, October 2016-November 2017

Figure 90: Rice eaten, by region, October 2016-November 2017

Figure 91: Rice eaten, by gender and age, October 2016-November 2017

Figure 92: Rice eaten, by Hispanic origin and age, October 2016-November 2017

Figure 93: Rice eaten, 2013-17

Methodology
Figure 94: Attributes, February 2018

Appendix – Correspondence Analysis – Grains and Rice – April 2018

Report Price: £3254.83 | $4395.00 | €3662.99

Grains and Rice - US - April 2018

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/860361/
mailto:reports@mintel.com


Methodology
Figure 95: Attitudes – CHAID – Table output, February 2018

Appendix – CHAID Analysis – Grains and Rice – April 2018
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