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The US travel industry looks rosy overall, with Mintel
projecting a 4-5% annual increase in the booking industry
alone through 2023, reaching revenues of $57.6 billion in
the next five years. With vacationers spending more and
looking for more experiential travel, booking providers are
trying a variety of tactics in order to close the sale with the
consumer.

This report looks at the following areas:
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Economic data

GDP growth decline
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Flagships lead the way
Figure 20: Monthly email volume, February-April 2018

Companies view weekends differently
Figure 21: OTA email volume by day, in millions, February-April 2018

Thursdays are a battleground
Figure 22: Share of daily email sends, by day of the week, February-April 2018

Travelocity and Orbitz have their day
Figure 23: Read ratios of OTAs, by day of the week, February-April 2018
Mobile booking reigns; mobile check-in grows
OTA domination
Hotels Fight Back
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Figure 24: Q1 2018 Direct Mail Volume
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Travel hacks - the bad kind

Demand for a centralized service still unaddressed
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Airbnb doing it all

Exclu$ive cont€nt

More seamless hotel experiences
Independent apps look to disrupt the process

Multigenerational travel

The Consumer - What You Need to Know

Travel booked in advanced, activities booked in the moment
Personal recommendations matter most

Experiences are key

Tide coming back in on cruises

Push men, support women

Agents staking their claim

Sharing isn’t just for vacation slides

The Vacation Booking Process

Consumers prefer online booking
Figure 26: Typical travel booking methods, online vs in-person — nets, February 2018

Figure 27: Online booking for airline tickets and rental cars, hotels/motels, and activities, by generation, February 2018

Most booking done two to six months in advance
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Figure 28: Booking lead times, February 2018

Older generations cautious, younger generations spontaneous
Figure 29: Booking advance times, by reservation and generation, February 2018

Booking sites are a one-stop shop and increasingly mobile
Figure 30: Research and booking platforms, desktop vs mobile website, by generation, February 2018

Youth taking to the seas
Figure 31: Cruise booking, by generation, February 2018
Figure 32: Cruise booking, by age and income, February 2018

Opportunity for providers to get ahead in cruise booking
Figure 33: Cruise booking, provider website vs booking site, by age, February 2018

Rise in Activity Booking

Goers are also doers
OTAs are coming up short
Figure 34: OTA activities booking habits vs desires, February 2018

Young travelers book activities through a provider, not an OTA
Figure 35: Activity booking behaviors, by generation, February 2018

Experiences worth the investment
Figure 36: Activity booking behaviors, by age and income, February 2018

Deciding on a Destination

The personal is practical
Figure 37: Outlets for Destination discovery, February 2018

With age comes (listening to) experience
Figure 38: Sources of travel inspiration, by generation, February 2018

No research for old men
Figure 39: Sources of travel inspiration, men 55+ vs all, February 2018

The boys’ and girls’ clubs of young travel researchers
Figure 40: Destination discovery methods of 18-34 year olds, by gender, February 2018

Desired Attributes of OTAs

Show me what you got
Figure 41: Desired features in a booking website, February 2018

iGens show interest in local and late night
Figure 42: Desired features in a booking website - activity recommendations, by generation, February 2018

Young women want to stay informed
Figure 43: Desired features in a booking website, by age and gender, February 2018

Bring it all together
Figure 44: Booking site feature importance, any and most important, February 2018

Travel Booking Attitudes and Behaviors

Booking is fun, but not a hobby
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Figure 45: Vacation planning opinions, any agree, by generation, February 2018

Older adults set it and forget it
Figure 46: Vacation planning online behaviors, by age, February 2018

Figure 47: Vacation planning opinions, any agree, age 55+ vs all respondents, February 2018

The Role of Travel Agents

Travel agents still provide value
Figure 48: Travel agency usage, by generation, February 2018

Agents have a strong niche
Figure 49: Booking habits, OTA vs travel agent, February 2018

Travel Booking and the Sharing Economy

Home shares make up a significant portion of vacation stays
Figure 50: Types of vacation lodging, all vacationers, February 2018

Figure 51: Travel preferences, February 2018

Appendix — Data Sources and Abbreviations

Data Sources

Fan chart forecast
Consumer survey data
Direct marketing creative
Abbreviations and terms
Abbreviations

Terms

Appendix - The Market
Figure 52: Total US sales and forecast of market, at inflation-adjusted prices, 2012-22
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