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"Consumers are no longer satisfied by the basics when it
comes to ordering a healthy dish at a restaurant; unique,
flavor-driven dishes are becoming the norm. Highlighting
ingredient quality gives even indulgent dishes a halo of
health. Younger consumers are impacted by this trend and
are finding it increasingly difficult to identify healthy items
on a menu, compared to older generations."

- Diana Kelter, Foodservice Analyst
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QSRs approach health indirectly
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Figure 21: Healthy dining attitude, by Hispanic origin and Black consumers, November 2017
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Specialized health benefits gain traction
Figure 22: Interest in functional benefits, November 2017

Women seek broader sources for healthy fats compared to men
Figure 23: Interest in functional benefits, by gender, November 2017

Hispanics prefer to have benefits clearly highlighted
Figure 24: Interest in functional benefits, by Hispanic origin, November 2017

Motivators for Eating Healthy

A basic salad just won't cut it anymore
Figure 25: Motivators for eating healthy, November 2017

Diners are open to trying veggies in new ways, but not necessarily to replace a burger
Figure 26: Motivators for eating healthy by restaurant segment, November 2017

Personal motivation is not one in the same for men and women
Figure 27: Motivators for eating healthy, by gender, November 2017

Urban consumers put the pressure on restaurants to gain their interest
Figure 28: Motivators for eating healthy, by location, November 2017

Health Barriers

Cost and availability are key barriers to health
Figure 29: Health barriers, November 2017

Cost is an increased concern for families
Figure 30: Health barriers, by parental status, November 2017

Indulgent offerings are more convenient, despite more health variety
Figure 31: Health barriers, by location, November 2017
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Appendix - Price Sensitivity Analysis

Figure 37: Price sensitivity, medium grain bowl - Price sensitivity aggregate table, December 2017

Figure 38: Price sensitivity, Medium grain bowl with organic grass-fed beef - Price sensitivity aggregate table, December 2017
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