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“As the Spanish political situation becomes more uncertain
with lower rates of economic growth forecast for 2018,

beauty specialists will need to work harder to compete with
the growing force of supermarkets and fashion retailers

that are grabbing share of the beauty market.”
– Tamara Sender Ceron, Senior Retail Analyst

This report looks at the following areas:

The beauty sector in Spain underwent significant change in 2017 as the market consolidated, with
Douglas set to become the second or third biggest beauty specialist in Spain after it acquired
perfumery chain Bodybell Group and a portfolio of 103 Perfumeria If stores and its e-commerce
platform from Spanish retail group Eroski in July 2017.

Spanish beauty consumers are becoming more demanding about the provenance and content of the
products they are buying, with 73% of women wanting more information about how their beauty
products are made.
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Figure 46: The Body Shop - Retail sales: Group financial performance, 2012-16

Figure 47: The Body Shop: Estimated UK sales performance, 2012-16

Figure 48: The Body Shop - Retail Sales: Estimated outlet data, 2012-16

Retail offering

What we think

Clarel sales slow down

Own-brand range launched across Europe

Digital grows

Company background
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Figure 49: Dia: group financial performance, 2012-16

Figure 50: Dia: outlet data, 2012-16

Retail offering

What we think

Strengthening market position in Spain and Italy

Transforming the online beauty shopping experience

Enhanced loyalty card to win new customers

In-store events to help drive footfall in German shops

Targeting men with new skincare products range and dedicated in-store spaces
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20-year celebration leads to collaboration with Vogue Italia

KikoID opens in Milan

#kikotrendsetters

New CEO

Company background
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Figure 53: Kiko Milano, Group sales performance, 2012-17

Figure 54: Kiko Milano, estimated outlet data, 2012-17

Retail offering

Clarel (Dia)

Douglas Group

Kiko Milano

Lush Retail
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What we think

Bigger and better shops

New app and virtual shopping assistant to boost customer experience

Expanded payment option with Bitcoin digital currency

Company background

Company performance
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Rihanna’s Fenty Beauty launched exclusively with Sephora
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Figure 57: LVMH: Selective Retailing and estimated Sephora retail sales, 2012-17

Figure 58: Sephora: outlet data, 2012-16

Retail offering

What we think

Tapping into online marketplaces to reach out to more consumers in Asia

Enhanced digital presence strengthens multichannel proposition

Innovative one drop shower gel
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Figure 59: Rocher Groupe: estimated group sales performance, 2013-17

Figure 60: Rocher Groupe: estimated outlet data, 2013-17

Retail offering

Sephora

Yves Rocher
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