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“The UK cinema industry looks set to enjoy another
bumper year on the back of record-breaking returns in the
summer months for admissions at the box office. Wider
revenues from retail spend per head look set to grow, as
exhibitors upgrade their portfolio of sites to enhance retail
offerings and make the cinema a destination experience.”
- Joe Birch, Consumer Technology Analyst

This report looks at the following areas:
•
•

Promoting solo visits to the cinema can cater to an individual’s desire for escapism
Chain cinemas should further embrace their ‘blockbuster’ role

2019 looks set to be another buoyant year in terms of admissions to UK cinemas and revenue
generated. The ongoing success of the cinema is in part driven by a strong programme of content,
which led to a record-breaking summer period for cinemas in 2019.
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Gender differences play out across all age groups
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Motivations to Visit a Cinema in the Future
Price still the key driver for consumers
Women can be engaged further through emphasis on social occasion
Figure 32: Motivations to visit the cinema, September 2019
The heightened sensory experience can also appeal to families

Appendix – Data Sources, Abbreviations and Supporting Information
Abbreviations
Consumer research methodology
CHAID analysis methodology
Figure 33: Attitudes towards cinemas – CHAID – Table output, September 2019
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Appendix – Market Size and Forecast
Market Forecast
Figure 34: UK cinemas value forecast, 2019-24
Figure 35: UK cinemas volume (admissions) forecast, 2019-24
Forecast methodology
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