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"Due to a larger focus on health and wellness, as well as the
popularity of trainers, the sports and outdoor fashion retail
market has fared well in 2018, somewhat shielded from the

troubles that hit the general retail sector in the year. This
year has seen even more non-specialists entering the
market with their own lines of athleisure as sports and
outdoor fashion has become increasingly prevalent."
-Chana Baram, Retail Analyst

This report looks at the following areas:
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Price, comfort and quality all come top...
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Value for money is a must
Figure 74: Top three reasons to choose one retailer over another, September 2018

Range of items brings customers in

Behaviours towards Sports and Outdoor Fashion

Desire for versatility
Figure 75: PATTERNITY and John Lewis athleisure and homeware, 2018

Figure 76: Consumer behaviour towards sports and outdoor fashion, September 2018
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Figure 81: Attitudes towards branded and own-brand products for sports and outdoor fashion, September 2018
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