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"Due to a larger focus on health and wellness, as well as the
popularity of trainers, the sports and outdoor fashion retail
market has fared well in 2018, somewhat shielded from the

troubles that hit the general retail sector in the year. This
year has seen even more non-specialists entering the

market with their own lines of athleisure as sports and
outdoor fashion has become increasingly prevalent."

-Chana Baram, Retail Analyst

This report looks at the following areas:

• Scope for brands and retailers to appeal to a more female audience
• Have we reached peak athleisure?
• How sports and outdoor retailers can stand out
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Figure 53: User profile of Champion, September 2018
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Figure 54: User profile of Fila, September 2018

Trainers most popular purchase

In-store still reigns, but online catching up

Amazon is the most popular retailer after Sports Direct

Price, comfort and quality most important

Range of items important for retailers

Consumers desire versatile items

Diversity needed

Trainers remain most popular purchase
Figure 55: Sportswear and outdoorwear categories purchased, September 2018

Sports and outdoor fashion items still fit gender stereotypes
Figure 56: Sportswear and outdoorwear categories purchased, by gender, September 2018

Figure 57: OHMME yoga clothing for men, 2018
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The Consumer – What You Need to Know
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Sweatshirt and trainers least likely to have been bought for sports use
Figure 58: Reasons for purchasing sports and outdoor fashion items, crossed by items bought, September 2018

Three quarters of swimwear purchasers bought for casual use
Figure 59: Speedo Disney collaboration, 2018

Younger consumers are heaviest users of sports and outdoor fashion
Figure 60: Repertoire of sportswear products bought by demographics, September 2018

In-store still taking lions share, but online catching up
Figure 61: Channel used for buying sports and outdoor fashion, September 2018

Sports Direct the most popular retailer while JD Sports comes in third
Figure 62: Retailers where consumers have bought sports or outdoor fashion in the last 12 months, September 2018

Figure 63: People who have bought from Sports Direct or JD Sports, by location, September 2018

Men more drawn to Amazon, women to fashion retailers
Figure 64: Consumers who have bought sports or outdoor fashion from Amazon or fashion retailers in the last 12 months, by age and
gender, September 2018
Figure 65: Amazon’s Aurique activewear range for women, 2018

adidas could do more to attract female buyers
Figure 66: Consumer who have bought sports or outdoor fashion from Nike or adidas in the last 12 months, by gender, September
2018
Figure 67: Nike’s partnership with England Netball,2018

Outdoor retailers appeal to widest demographic
Figure 68: Consumers who have bought sports or outdoor fashion from an outdoor retailer in the last 12 months, by age and gender,
September 2018
Figure 69: Mountain Warehouse promotional materials, 2018

Younger shoppers less loyal
Figure 70: Repertoire of retailers used to buy sportswear, by age, September 2018

Price, comfort and quality all come top…
Figure 71: Top factors when choosing sports and outdoor fashion items, September 2018

…particularly for older age groups
Figure 72: Top three factors when choosing sports and outdoor fashion items, by age, September 2018

Younger age groups more interested in technical aspects
Figure 73: Other important factors when choosing sports and outdoor fashion items, by age, September 2018

Value for money is a must
Figure 74: Top three reasons to choose one retailer over another, September 2018

Range of items brings customers in

Desire for versatility
Figure 75: PATTERNITY and John Lewis athleisure and homeware, 2018

Figure 76: Consumer behaviour towards sports and outdoor fashion, September 2018

Retailers and Channels Used

Important Factors when Choosing Items

How Consumers Decide Where to Shop

Behaviours towards Sports and Outdoor Fashion
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Collaborations still pique consumers’ interest
Figure 77: FENDI MANIA collection, 2018

Retro brands making a comeback

Young shoppers inspired by sporting events
Figure 78: Big sporting events inspire me to buy more sportswear, by age and gender, September 2018

Millennial’s likely to blur the lines between formal and informal dress
Figure 79: People who would wear sportswear for more formal occasions, by generation, September 2018

Figure 80: Serena Williams at the Royal Wedding, 2018

People happy to purchase sportswear from non-specialists
Figure 81: Attitudes towards branded and own-brand products for sports and outdoor fashion, September 2018

Events appeal to those who are better off financially
Figure 82: Attitudes towards retailers or brands organising more sporting events, September 2018

More diversity needed
Figure 83: Attitudes towards diversity in sports and outdoor fashion, September 2018

Plus-size clothing

Diversity in advertising
Figure 84: ASICS teams up with Elite models, 2018

Figure 85: Sports Direct in-store signage, 2018

Financial definitions

Abbreviations

Consumer research methodology

Forecast methodology
Figure 86: Best- and worst-case forecast of UK value sales of sports and outdoor fashion, 2018-23

Attitudes towards Sports and Outdoor Fashion

Appendix – Data Sources, Abbreviations and Supporting Information

Appendix – Market Size and Forecast
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