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“As the largest generation in the UK, appealing to
Millennials is important but challenging. Communication

to this group about their appearance should be sensitive
and inclusive, as many feel under pressure to keep up with

peers. Innovation can be either light-hearted and fun, or
reflective of Millennials’ changing lifestyles, but not

everything needs to dazzle.”
– Alex Fisher, Senior Beauty Analyst

This report looks at the following areas:

• Positive messages are landing
• What about Millennial men?

As the largest generation in the UK, appealing to Millennials is important but challenging. This
generation dislikes being labelled and therefore requires more sensitive communication from brands
and ambassadors that feels relatable and inclusive.

Innovation targeting Millennials has taken two routes: one uses light-hearted names and fun, stylish
packaging, while the other is more reflective of the lifestyle shift we see in this generation. However
not all branding and innovation needs to dazzle; Millennials’ highly-involved routine means products
that can fit into busy lifestyles and save time are likely to gain traction. Similarly they look for brands
that are easy to find whilst shopping, often at high street retailers which they consider trustworthy.
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