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“Independent solo travellers are freedom-lovers who feel
most at home in cities. Brands can attract this self-reliant

tribe by providing services, creating spaces and utilising
technology to inform, reassure and connect solo travellers

to each other and to local residents.”
- John Worthington, Senior Analyst

This report looks at the following areas:

• Solo concierge
• Agents can become solo travel experts
• Empowering ‘me-time’ travellers
• Groups need more flexible formats
• Helping solos to create DIY group holidays

Some 17% of UK (United Kingdom) adults have taken a holiday on their own in the five years ending
July 2018. This is a two percentage point rise from July 2017. Solo travel occupies an important and
growing space in the overall market.
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Courting solo travellers can benefit mainstream brands
Figure 19: Holiday companions, July 2017 vs July 2018

Men and under-45s most likely to travel solo

Household income is a key driver of solo travel
Figure 20: Solo holidaymakers by demographics, July 2018

Solo holidays are more active
Figure 21: Type of holiday taken, by travel companions, July 2018

Younger solos more attracted to specialist holidays

Cruises and escorted tours under-represented amongst older solos

Solo-friendly cities

Millennial solos are diverse holiday-takers
Figure 22: Number of holiday types taken by solo travellers in the past five years, July 2018

Freedom and self-determination are key drivers
Figure 23: Reasons for taking a solo holiday, July 2018

Couples doing their own thing
Figure 24: Reasons for taking a solo holiday, by marital status, July 2018

Non-solo travellers also recognise the benefits

Room rates and safety are most important issues

Solos seek 24/7 support
Figure 25: Factors rated as ‘important’ or ‘very important’ by solo holidaymakers, July 2018

Technology can be used as a social facilitator
Figure 26: Factors rated as ‘important’ or ‘very important’ by solo holidaymakers, Millennials vs all solo travellers, July 2018

Older female solos require greater assistance

Over half of solo travellers interested in escorted tours

Adventure and hobby-based groups appeal most to solos under-45

40% of solos under-35 interested in beach-party groups
Figure 27: Interest in types of solo/group holiday, July 2018

Group dynamics – age and gender

Group dynamics – size

19% of solo travellers interested in singles-only groups
Figure 28: Group preferences for solo/group holidays, July 2018

Stigma still attached to holidaying alone
Figure 29: Solo Holidays – CHAID – Tree output, July 2018
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Spirit of adventure
Figure 30: Agreement with statements about solo travel, July 2018

Many see solo travel as lonely and dangerous

Breaking down negative perceptions

Brands can bring solo travellers and locals together

Me-time gender dispute

Six in 10 solos say industry does not cater well for them

Group holidays can cramp style of freedom-loving solos

Making group holidays more flexible
Figure 31: Agreement with statements about group holidays, July 2018

DIY group holidays

Love Island holidays

Definitions

Abbreviations

Consumer research methodology

CHAID methodology

Attitudes towards Group Holidays

Appendix – Data Sources, Abbreviations, and Supporting Information
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