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“Although the value of electrical devices and hair
appliances has grown to an estimated £834 million in

2018, new multipurpose appliances threaten long-term
growth opportunities in this sector. Non-electrical tools

retain popularity via design and self-expression, and
consumers continue to use a wide range of non-electrical

tools.”
– Alex Fisher, Senior Beauty Analyst

This report looks at the following areas:

• Multipurpose becomes important
• Behaviours do not match intentions

The growth of the electrical segments within this market would suggest that speed and convenience are
what matter most to consumers. However, non-electrical tools remain popular thanks to design
innovation that allows users to express themselves through their products. While consumers use a
proliferation of brushes and other tools, their electrical beauty regime is small, and some users are
looking to rationalise even further with new multipurpose appliances.

Further opportunity lies in closing the gap between behaviour and intent, especially when it comes to
the environment and ethics; many consumers understand the importance but are not fully aware of
what they can do in this market to make an impact. Very few show ethical or environmental
considerations when choosing certain products, meaning well-known brands can do more to publicise
the importance of these practices and increase their ‘feelgood’ factor.
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