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“Take-up of Ultra HD 4K televisions has been evident in
the last year and a focus on World Cup promotions will
have provided a further boost to sales. However, it will not
be sufficient to prevent a decline in market value, with the
majority of people keeping televisions until they stop
working."
– Adrian Reynolds, Consumer Technology Analyst

This report looks at the following areas:
The trend towards viewing on portable devices such as laptops and tablets means many additional
televisions will not be replaced at the end of their lifecycle, placing increasing emphasis on the main
living room set market.
•
•

Will Ultra HD 4K replicate the success of HD television?
The future of the main television set
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Figure 19: Samsung’s ambient mode on the 2018 Q9F range
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Above-the-line growth driven by digital spend
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Toshiba viewed as an affordable, reliable option but lacks exclusivity
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Chinese manufacturer Hisense lacking awareness but has strong potential
Figure 34: User profile of Hisense, July 2018
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Consistent rise in the number of households with just one television
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Television Brand Ownership
Big four manufacturers account for three quarters of main screens
Figure 35: Brand of TVs in the household and brand of the main TV in the household, June 2018
Samsung is the most owned brand in every age group
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Big four manufacturers focused on pushing 4K adoption
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One in five 25-34-year-olds have a 4K television
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Technologically engaged 4K owners more likely to have multiple televisions
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The vast majority of people watch video away from the main television…
…but less than three in 10 watch on a television in another room
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Length of Ownership and Cost of Televisions
Nearly half of people have owned their TV over three years
Figure 44: Age of main television set, June 2018
Half of people pay under £500 for their main television
Figure 45: Cost of main television, June 2018
25-34s most likely to spend over £1,000 on their main television
Figure 46: Cost of main television, by Age, June 2018

Upgrading to Ultra HD 4K
Can 4K Ultra HD replicate the success of HD?
Seven in 10 people would be motivated to upgrade to 4K by price discounts
Free trials and trade-ins could boost 4K take-up
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Figure 47: Motivations for upgrading to 4K Ultra HD, June 2018
Men are keener for deals that showcase 4K content
The biggest market for smaller 4K screens is amongst 16-24-year-olds
Figure 48: Motivations for upgrading to 4K Ultra HD, by age, June 2018
Price is by far the most important factor when upgrading to 4K
Figure 49: TURF Analysis – Factors encouraging the purchase of a 4K TV, June 2018

Attitudes towards Televisions
Three quarters of people only replace the main TV when it breaks
Nearly half of people would buy a larger television next time
There is little brand loyalty in the television market
Figure 50: Attitudes towards television replacement, June 2018
Over half of 16-34-year-olds would use the main TV as a smart hub…
…while four in 10 would like to use voice assistant technology
Figure 51: Attitudes towards television innovation, June 2018
Seven in 10 aged 16-34 who paid £500+ for their TV are interested in using it as a smart hub
Figure 52: Target group for smart hub TVs – CHAID – Tree output, June 2018
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Figure 55: Target group for smart hub TVs – CHAID – Table output, June 2018
TURF Analysis – Methodology
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