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“The biggest threat to the popularity of burger and chicken
is the trend of consumers cutting back on eating meat. This

is being driven by Younger Millennials who have either
adopted a full-time vegan lifestyle or are simply eating

more plant-based dishes. Operators now need to tackle this
issue by offering consumers more varied choice, including

vegan burgers.”
– Trish Caddy, Foodservice Analyst

This report looks at the following areas:

• A meaty issue
• A sweet problem
• Just how price-conscious are Millennials?

Much of the growth in the burger and chicken restaurants market has been driven by brands pushing
digital innovation and developing new takeaway and home delivery options. Meanwhile, sit-down
restaurant chains have become destination businesses through offering healthier options, a higher
quality of food, and a greater customer experience.

The biggest threat to the popularity of burgers and chicken is the trend of consumers cutting back on
eating meat. Meanwhile, the frugal mentality continues to be deeply ingrained, which is likely to have
some impact on discretionary spending on eating and drinking out-of-home.

The forecast population growth of 5-14-year-olds over the next five years bodes well, given that
parents of under-16s are most likely to visit a burger or chicken outlet/restaurant on a regular basis.
This means catering for families will be increasingly important, including the reformulation of calorific
recipes to help parents make healthier food and drink choices when eating out with their young
children.
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Figure 27: Advertising expenditure by selected burger and chicken operators, 2013-18

Burger King ramps up TV spend
Figure 28: Advertising expenditure by selected burger and chicken restaurants*, by media type, 2013-18
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Figure 35: User profile of McDonald’s, June 2018

KFC is trustworthy, innovative, and offers good value
Figure 36: User profile of KFC, June 2018

Burger King is accessible but lacks good value and brand trust
Figure 37: User profile of Burger King, June 2018

Wimpy blighted by a stale image
Figure 38: User profile of Wimpy, June 2018

Rise in burger visits bolster the whole market

More than half of Brits visit McDonald's

Young families visit regularly

Younger Millennials jaded by meat

Food and drink reformulation is most effective

Human customer service is the cornerstone of a good dine-in experience

Poultry industry challenges have hit chicken footfall

But the rise in burger visits will bolster the whole market
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The Consumer – What You Need to Know
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Figure 39: Usage of burger and chicken restaurants, May 2018

Promisingly, chicken is winning over the youth
Figure 40: Usage of burger and chicken restaurants, by generations, May 2018

McDonald’s continues to thrive
Figure 41: Venues visited, May 2018

Burger King bounces back

Chicken visitation takes a hit

Consumers like to mix it up
Figure 42: Repertoire of venues visited, May 2018

Busy people eat at McDonald’s and Burger King more often

Nando’s frequent visits on a par with KFC’s
Figure 43: Frequency of eating in or getting a takeaway from fast food outlets, May 2018

Burger and chicken shop proximity is key
Figure 44: Burger and chicken outlets/restaurant behaviours, May 2018

16-44s more likely to look for value deals

Snacks attract 16-44-year-olds

Younger Millennials misguided about meat

Food and drink reformulation is most effective
Figure 45: Healthy factors consumers would most like to see introduced, May 2018

Nudging under-45s with rewards and punishments

For young families, actions speak louder than words

Older diners look for customer service in a restaurant
Figure 46: Attitudes towards burger and chicken outlets/restaurants, May 2018

Potential to encourage diners to use own containers
Figure 47: Attitudes towards burger and chicken outlets/restaurants, by venues visited, May 2018

Happy Hours can enhance value-for-money amongst Millennials
Figure 48: Attitudes towards burger and chicken outlets/restaurants, by venues visited, May 2018

‘Fake meat’ can’t beat fresh veg

Older women consider chicken healthier to eat than red meat – CHAID
Figure 49: Burger and chicken restaurants – CHAID – Tree output, May 2018
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Healthy Factors Influencing Choice

Attitudes towards Burger and Chicken Restaurants

Appendix – Data Sources, Abbreviations, and Supporting Information
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Consumer research methodology

CHAID Methodology
Figure 50: Burger and chicken restaurants – CHAID – Table output, May 2018

Forecast methodology
Figure 51: UK burger and chicken restaurants market, value sales, best- and worst-case forecast, 2018-23
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Figure 53: UK chicken restaurants market, value sales, best- and worst-case forecast, 2018-23

Appendix – Market Size and Forecast
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