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“Slower annual growth in lending signals a fall in demand,
as concern around the potential impact of rising interest

rates grows. But, affordability constraints will still make it
difficult for many people to clear their debt and

significantly reduce their borrowing.”
– Jessica Galletley, Senior Financial Services

Analyst

This report looks at the following areas:

Open Banking gives lenders an opportunity to develop tools and services that can help people manage
their debt more effectively and find products most suitable to their needs.

• Credit management innovations will appeal to the anxious borrower
• Interest rate concerns see a significant fall in appetite for credit
• Open Banking will give newer players more of an edge
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Figure 29: Quarterly mortgage arrears (at least 2.5%) and repossessions, Q1 2013-Q1 2018

Insolvencies rise for second year
Figure 30: Individual insolvencies in England and Wales, by type, not seasonally adjusted, 2013-17

Two in three have some form of debt

One in three owe less than £1,000

Over half haven’t reduced their debt in the last two years

Two in three shop around for credit

Borrowers weigh up trust and cost when selecting a provider

Two in three interested in one or more innovations

Two in three have some form of debt
Figure 31: Credit product ownership, April 2018

Multiple credit users stand to benefit from account aggregators
Figure 32: Number of credit products currently owing money on, by household income, April 2018

One in three owe less than £1,000
Figure 33: Value of outstanding unsecured debt, April 2018

Debt falls with age

Retirement debt is a growing concern
Figure 34: Value of outstanding unsecured debt, by age, April 2018

Over half haven’t reduced their debt in the last two years
Figure 35: Debt situation over the last two years, April 2018

Lower value borrowers more likely to have kept their debt the same
Figure 36: Debt situation over the last two years, by value of unsecured debt, April 2018

Initial credit relationships are important
Figure 37: Debt situation over the last two years, April 2018

Mortgage Market Lending

Write-offs, Repossessions and Insolvencies
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18-34-year-olds can be enticed with added-value factors
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Providers should promote the speed of application

Two in three interested in one or more innovations

Services must feel truly personal
Figure 46: Interest in new credit management products and services, April 2018

Borrowers owing over £10,000 more are most interested in automation
Figure 47: Interest in new credit management products and services, by value of unsecured debt, April 2018

Frequent credit users more interested in credit management services
Figure 48: Interest in new credit management products and services, by number of credit products held, April 2018

Case Study: Automated tools make meeting financial goals effortless
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Appendix – Data Sources, Abbreviations and Supporting Information
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