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“The footwear market is continuing to grow, but this
growth is predicted to slow down over the next few years as
the implementation of Brexit will undoubtedly create more

uncertainty. Once again we see that men’s footwear is
driving growth in the sector as the popularity of trainers is

yet to wane. As a result, fashion and footwear specialist
retailers have been in decline while sports retailers have

been growing at a steady pace.”
- Chana Baram, Retail Analyst

This report looks at the following areas:

• What part does seasonality play in footwear sales?
• Men’s footwear fuelling growth in the market
• Growing demand for larger range of sizing

The footwear market in the UK grew 8% in 2017 and is estimated to reach sales of £12.4 billion in
2018, as the footwear market continues to grow at a faster rate than clothing. The sector has benefited
from the continuing popularity of the athleisure sector, an increase in sports participation, as well as a
growing acceptance of casual styles for all circumstances.
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Figure 58: Attitudes, by brand, April 2018
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Figure 60: Brand personality – micro image, April 2018
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Brand analysis

Clarks makes efforts to change brand perceptions
Figure 61: User profile of Clarks, April 2018

Birkenstock consumers are happy to pay a little extra for comfort
Figure 62: User profile of Birkenstock, April 2018

Skechers benefits from a high level of brand awareness
Figure 63: User profile of Skechers, April 2018

UGG perceived as being overrated
Figure 64: User profile of UGG, April 2018

Dr. Martens perceived to set trends amongst young demographic
Figure 65: User profile of Dr. Martens, April 2018

Kurt Geiger worth paying more for
Figure 66: User profile of Kurt Geiger, April 2018

Casual styles popular across the board

Young men driving footwear sales

Amazon top performing pureplay retailer

Sports retailers more appealing to male shoppers

Wide range of sizes is important

Iconic footwear proves popular

Vegan footwear wanted

Casual styles increasingly popular for women
Figure 67: Styles of women’s footwear purchased, May 2018

Flip flops increasingly popular with young age group
Figure 68: Styles of men’s footwear purchased, May 2018

Figure 69: Flip flops purchased, by age group, May 2018

Figure 70: Nike Benassi slide, 2018

Young men most likely to purchase footwear
Figure 71: Those who have not bought any footwear for themselves in the last 12 months, by age group, May 2018

Women more likely to purchase several styles
Figure 72: Repertoire of styles purchased, by gender, May 2018

Trainers even more popular for children than school shoes
Figure 73: Styles of children’s footwear purchased, May 2018

Those with younger children more likely to purchase several styles
Figure 74: Repertoire of styles purchased, by age of children in household, May 2018

Three quarters shopped for footwear in-store

The Consumer – What You Need to Know

Types of Footwear Bought

Where Footwear is Bought
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Figure 75: Channels used for footwear purchasing, by age, May 2018

People more likely to go in-store when buying from specialists
Figure 76: Types of retailers footwear was purchased from, by channel, May 2018

Three retailers come top
Figure 77: Retailers footwear has been purchased from, by channel, May 2018

Amazon outperforms other pureplay retailers

Gender split for sports retailers
Figure 78: Inside Sports Direct Oxford Street flagship store, 2018

Figure 79: Percentage shopped for footwear at sports retailers, by gender, May 2018

Clarks and Sainsbury’s popular with broad demographics
Figure 80: Clarks and Sainsbury’s footwear shoppers, by age group, May 2018

Online shoppers more loyal
Figure 81: Repertoire of retailers purchased from, by channel, May 2018

Range of prices is top deciding factor
Figure 82: Top factors in deciding where to purchase footwear, May 2018

Wide range of sizes growing more important
Figure 83: Importance of wide range of sizes, by age group, May 2018

Comfort is the most important aspect when choosing footwear
Figure 84: Top factors when deciding what footwear to purchase, May 2018

Brand most important aspect after comfort, quality, and style

Eco-friendly materials low in priority list

Three quarters will try shoes on in-store
Figure 85: Footwear shopper behaviour, May 2018

Capitalising on the in-store preference

Iconic footwear proves popular
Figure 86: Interest in buying re-released iconic footwear, by age and gender, May 2018

Figure 87: Return of Buffalo London, 2018

Changing weather a challenge for footwear

Veganism making an impact on footwear

Parents particularly interested in gender neutral footwear
Figure 88: Footwear retailing – CHAID – Tree output, May 2018

Figure 89: Footwear Retailing– CHAID – Table output, May 2018

Methodology

Abbreviations

Deciding Where to Purchase Footwear

Choosing Footwear

Behaviour towards Buying Footwear

Appendix – Data Sources, Abbreviations and Supporting Information

Report Price: £1995.00 | $2693.85 | €2245.17

Footwear Retailing - UK - July 2018

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/859297/
mailto:reports@mintel.com


Consumer research methodology

Forecast methodology
Figure 90: UK footwear sales, best- and worst-case forecast, 2018-23

Appendix – Market Size and Forecast
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