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“The digital advertising market is expected to continue its
growth despite potential challenges to programmatic
services from the GDPR. Indeed, the regulation may serve
to actually improve consumer confidence in an industry
which is being criticised over the indiscriminate collection
of personal data.”

—Andrew Moss, Consumer Technology Analyst

This report looks at the following areas:
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e User experience key to ad acceptance RE PO RT N OW
e The battle against indiscriminate data tracking
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issues surrounding personal data use, overly-disruptive ads, and ad-blocking. Legislation may force
changes in the practice of ad targeting using personal data, but voluntary action over the quality of ads
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Market Size and Forecast

Growth despite disruption from approaching GDPR
Figure 8: Forecast of digital advertising expenditure in the UK, 2012-22
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Forecast methodology
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Paid-for search retains the majority of expenditure
Figure 10: Digital adspend market breakdown, 2010-17

Spend on mobile advertising continues to grow
Figure 11: Mobile adspend as a proportion of total digital expenditure, 2010-17

Figure 12: Self-reported app category use amongst app users, July 2017
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Digital advertising revenue adapts to ad-blocking
Drive for better quality ads
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Programmatic enters a new phase with header bidding
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Direct shopping links offered through Instagram

Launch Activity and Innovation

YouTube gets strict on advertising access

Amazon launches Transparent Ad Marketplace (TAM)
Spotify Ad Studio expands to the UK

Facebook launches ‘trip consideration’ ad strategy

Direct shopping links offered through Instagram

The Consumer — What You Need to Know

Search engine advertising most-noticed format

Video advertising the most-seen format on mobile

Almost half noticing ads engage with them in some way
Advertisers must balance ad intrusion with value for money

Less than one in five willing to share personal data with advertisers
Brand safety is a real issue

Mobile ad-blocking less common than PC

Users reject sites with intrusive ads

Advertising Exposure

Search engine advertising most-noticed format
Video advertising the most-seen format on mobile
Mobile social ads overtake pop-up and banner ads

Advertisers must consider transparency when sponsoring posts
Figure 14: Digital advertising formats noticed by consumers in the last three months, December 2017

Figure 15: Digital mobile advertising formats noticed by consumers in the last three months, December 2017

Advertising Engagement

Almost half noticing ads engage with them in some way
Figure 16: Actions taken in response to online ads noticed in the last three months, December 2017

Engagement highest amongst younger internet users
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Figure 17: Any reported action taken in response to online ads noticed in the last three months, by age, December 2017

Users rarely share social media ads

Digital Advertising Correspondence Analysis

Methodology
Advertisers must balance ad intrusion with value for money
Online media offers more flexibility for video advertising

Social feed and static ads share similar attributes
Figure 18: Attributes associated with types of adverts — Correspondence analysis, December 2017

Figure 19: Attributes associated with types of adverts — Correspondence analysis, December 2017

Data Sharing and Targeted Advertising

Less than one in five willing to share personal data with advertisers
Figure 20: Consumer response to digital advertising, December 2017

Social media users do manage their ad preferences

Brand safety is a real issue

The Consumer-Advertiser Relationship

Mobile ad-blocking less common than PC

Almost half accept ads for free content
Figure 21: Consumer reactions to and attitudes towards digital advertising, December 2017

Ad-block users see and interact with more ads
Figure 22: Digital advertising formats noticed by consumers in the last three months, by ad-block users vs non-users, December 2017

Users reject sites with intrusive ads

Appendix - Data Sources, Abbreviations and Supporting Information

Abbreviations
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Appendix - Market Size and Forecast

Market forecast
Figure 23: Forecast of digital advertising expenditure in the UK, 2012-22

Forecast methodology
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