
BUY THIS
REPORT NOW

VISIT:
store.mintel.com

CALL:
EMEA

+44 (0) 20 7606 4533

Brazil
0800 095 9094

Americas
+1 (312) 943 5250

China
+86 (21) 6032 7300

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

“The health food specialists have capitalised on the health
and wellbeing trend but it hasn’t been easy as

supermarkets and online players have increasingly
muscled in on the market. The most important factor for
specialists is trust, both as a way to combat the threat of
the competition but also to persuade shoppers to take a

risk on the latest products”.
- Thomas Slide, Retail Analyst

This report looks at the following areas:

• Reaching out to provide trusted advice
• Enticing younger shoppers into health food stores
• Appealing to those trying to stay healthy on a budget

Sales through the health food specialists grew 6.9% in 2017 to reach £699 million. The sector has been
buoyed by growing awareness of health and wellbeing among consumers and this is demonstrated by
the fact that more than half of UK adults now say they try to eat healthily most of the time, a figure
that has risen steadily over the past few years.
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Figure 23: Health foods purchased in the past three months, December 2017
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Under 35s follow bloggers and vloggers
Figure 40: Followers of healthy eating bloggers/vloggers, by age and gender, December 2017

A cynical attitude towards health claims
Figure 41: Attitudes towards health food retailers, December 2017

Younger consumers are open to paying more for clear benefits
Figure 42: Attitudes towards shopping for health foods, by age and socio-economic group, December 2017

Abbreviations

Consumer research methodology

Forecast methodology

Attitudes Towards Health Food Retailers

Appendix – Data Sources, Abbreviations and Supporting Information

Appendix – Market Size and Forecast

Report Price: £1995.00 | $2693.85 | €2245.17

Health Food Retailing - UK - March 2018

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/858911/
mailto:reports@mintel.com

	Health Food Retailing - UK - March 2018
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents
	Overview
	Executive Summary
	Issues and Insights
	The Market – What You Need to Know
	Market Size and Forecast
	Market Segmentation
	Market Drivers
	Companies and Brands – What You Need to Know
	Leading Specialists
	Launch Activity and Innovation
	The Consumer – What You Need to Know
	Health Foods Purchased
	Where They Shop for Health Foods
	Encouraging Them to Shop at a Health Food Retailer
	Reasons for Buying Health Food Products
	How They Shop for Health Foods
	Attitudes Towards Health Food Retailers
	Appendix – Data Sources, Abbreviations and Supporting Information
	Appendix – Market Size and Forecast



