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“Casinos and bingo clubs are looking to external forces of
regulation and technology as enablers of new formats and
facilities that can reduce their reliance on the willingness
to spend of their core customer base.”
- David Walmsley, Senior Leisure Analyst

This report looks at the following areas:
•
•

What would regulatory change mean for casinos?
Do bingo clubs have a problem with women?

Casinos and bingo clubs became more reliant again on rising average spend per visit to underpin
market value in 2017. Admissions in the former sector hit a five-year low and both attendances and
venue numbers continued to decline in the latter.
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This report is part of a series of reports, produced to provide you with a
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