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“Although older diners enjoy common cooking methods
like roasting, steaming and stir frying, affluent 16-44-year-

olds are driving the shift towards emerging food trends
including smoking, curing, raw food, fermenting and

pickling. Pizza brands are leveraging consumer demand for
wood-fired oven cooking; however air pollution concerns

may result in the banning of wood-fired ovens.”
– Trish Caddy, Foodservice Analyst

This report looks at the following areas:

• Attracting Millennials
• Appealing to older diners
• Delivering better deals
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CHAID analysis methodology
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