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"Technology is an integral component of the travel
experience. Consumers utilize all elements of the immense

travel tech landscape to help them function away from
home. All-in-one mobile devices tend to house a majority
of travelers’ needs. While travelers are hesitant about the

newest innovations, they gravitate towards tech that gives
them a feeling of control over their surroundings."

- John Poelking, Leisure Analyst

This report looks at the following areas:

• Working against the clock
• Device availability is a concern
• Lack of knowledge could stifle emerging tech
• Crowded market saturates newcomers

Travel tech encompasses technology used by travelers to research, plan, and book travel, and includes
the use of technology while traveling.
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Figure 24: Devices used while traveling – Select items, by type of travel, April 2017

Photos, WiFi essential in travel
Figure 25: Tech used while traveling, April 2017

Young adults entertain themselves digitally
Figure 26: Tech used to entertain while traveling, by age, April 2017

Women aged 18-34 are content creators on trips
Figure 27: Tech used while traveling, by gender and age, April 2017

Business travelers need tech to be entertained
Figure 28: Tech used while traveling, by type of travel, April 2017

Integrated hotel experience breaking through
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Parents, particularly dads, interested in engaging accommodations
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Travelers want to be in control at airports
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Business travelers need tech at airport
Figure 33: Airline and airport tech – Any use and interest, by type of travel, April 2017

In-flight entertainment still enjoyed
Figure 34: In-flight tech: use and interest, April 2017

Fathers care about their in-flight tech
Figure 35: In-flight tech – Any use or interest, by gender and parental status, April 2017

Business travelers depend on in-flight amenities
Figure 36: In-flight tech – Any use or interest, by type of travel, April 2017

Emerging travel tech faces potential public pushback
Figure 37: Other travel tech: use and interest, April 2017
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Figure 38: Other travel tech – Any use and interest, by gender and parental status, April 2017
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Mobile devices essential to travel
Figure 40: Dependence on travel tech, April 2017

Non-mothers depend on mobile devices, fathers want faster
Figure 41: Dependence on travel tech, by gender and parental status, April 2017

Business travelers have unique necessities
Figure 42: Dependence on travel tech, by type of travel, April 2017

Travelers want services in one place
Figure 43: Attitudes toward integrated travel tech, April 2017

Parents, particularly fathers, want assistance
Figure 44: Attitudes toward integrated travel tech, by gender and parental status, April 2017

Digital security a concern for travelers
Figure 45: Issues with tech while traveling, April 2017

Older adults worried about security, younger need working devices
Figure 46: Issues with tech while traveling, by age, April 2017

Non-parents more concerned
Figure 47: Issues with tech while traveling, by parental status, April 2017

Multiple-device users more dependent on technology
Figure 48: Issues with tech while traveling, by number of devices used, April 2017
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