
BUY THIS
REPORT NOW

VISIT:
store.mintel.com

CALL:
EMEA

+44 (0) 20 7606 4533

Brazil
0800 095 9094

Americas
+1 (312) 943 5250

China
+86 (21) 6032 7300

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

Breakfast and brunch continue to shine as bright spots in
the restaurant industry. Brunch in particular has become a
trendy meal occasion due to its association with relaxation,

innovative dishes, and even alcoholic drinks.

This report looks at the following areas:

• Consumers tend to stick to restaurants they know
• Manufacturers double down on convenience

Operators are leveraging consumers’ interest in brunch by creating unique brunch entrées and
innovative brunch cocktails. While consumers view at-home breakfast foods as convenient, restaurants
can invest in new technologies that make ordering breakfast even easier.
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Familiar cuisines are the most appealing
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Figure 39: Brunch occasions, by race and ethnicity, May 2017
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Figure 40: Brunch occasions, by social media breakfast/brunch posters, May 2017

Consumers want options when dining out for brunch
Figure 41: Brunch option interest, May 2017
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Millennials drive interest in alcohol at brunch
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Social media breakfast/brunch poster profile
Figure 61: Social media breakfast/brunch posters demographics, index against all AFH breakfast/brunch consumers

Brunch is an anytime occasion for the social media poster
Figure 62: Breakfast/brunch attitudes, by social media breakfast/brunch posters, May 2017

Data sources

Consumer survey data

Mintel Menu Insights

Social media methodology

Abbreviations and terms

Abbreviations

Terms
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