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“Despite a growing culture of sleep issues in the UK, a
reluctance to reach for OTC sleep aids remains; growth of
the category has been compounded by developments in the
tech arena as well as a preference for making lifestyle
adjustments over seeking remedies."
– Hera Crossan, Personal Care Analyst

This report looks at the following areas:
•
•

Challenging the view of sleep as an ‘expendable commodity’
Boosting usage of OTC sleep aids

Valued at £50 million in 2016, the OTC sleep aids category is expected to see limited growth in 2017
(£51 million) as it comes under increasing pressure from advances in and availability of sleep tracking
devices and consumer preference for making lifestyle changes over reaching for remedies.
However, a significant proportion of UK adults are not achieving the recommended number of sleep
hours each day, with a laissez-faire attitude towards getting enough shut-eye potentially storing up
both physical and mental health issues in future. Campaigns to promote sleep above that of an
expendable commodity are crucial, alongside expert advice on how best to achieve this, potentially
boosting interest and take-up of OTC sleep aids.
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Product launches limited in small category…
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Figure 35: Recorded above-the-line, online display and direct mail total advertising expenditure on sleep aid products*, by leading
companies and other, January 2014 - September 2017
Figure 36: Nytol TV advert, May 2017
Figure 37: Nytol tube advert, October 2017
Nielsen Ad Intel coverage

The Consumer – What You Need to Know
Number of hours slept points to sleep deprivation issues
‘Winding down’ pre-sleep activities seen as positive
Building awareness of the impact of activities on sleep
Aromatherapy products hold most appeal
Low frequency of use amongst users
Almost half ‘would try anything’
Lack of opinion on sleep aids

Sleep Hours
Number of hours slept points to sleep deprivation issues
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Figure 39: Average amount of hours slept each day, August 2017
Half of 45-54s not getting enough shut-eye
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50% struggle to sleep
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Sleep Aid Usage and Interest
Sleep aid usage and interest is low
Figure 43: Usage and interest in sleep aids, August 2017
Aromatherapy products hold most appeal
Under-35s most likely to reach for sleep aids
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Behaviours around Sleep
Almost half ‘would try anything’
Figure 45: Behaviours around sleep, August 2017
Sleep deprivation: a burgeoning problem
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Challenging common misconceptions
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