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“Price comparison sites have struggled to emulate the
success they have had within insurance in other financial

markets. Now that regulators are looking to reduce the
barriers to switching in the retail banking industry,

aggregators should consider ways in which they can adapt
to suit markets where many people are influenced as much

by service as they are by price or rates.”
– Paul Davies, Senior Financial Services Analyst

This report looks at the following areas:

• PCWs could evolve in to PFMs
• Breaking out of insurance

PCWs (Price Comparison Websites) must ensure they are positioned to make the most of any increase
in switching activity by realigning search results to suit consumers' priorities in markets that can be
less price sensitive. In addition, the creation of apps or online services to help people manage all their
products centrally could help aggregators to interact with consumers more regularly.
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Recent activity and strategic developments

Zoopla Property Group (ZPG)

PCWs invest in ATL campaigns to remain ‘front of mind’
Figure 13: Above-the-line, online display and direct mail advertising expenditure by price comparison sites on financial services, 2012/
13-2016/17*

Confused.com tripled its adspend in 2016/17
Figure 14: Above-the-line, online display and direct mail advertising expenditure by price comparison sites on financial services, by
advertiser, 2014/15-2016/17*

TV accounts for two thirds of total expenditure
Figure 15: Above-the-line, online display and direct mail advertising expenditure by price comparison sites on financial services, by
media type, 2016/17*

Nielsen Ad Intel coverage
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Comparethemarket.com buoyed by meerkat promotions
Figure 21: User profile of Comparethemarket.com, July 2017

MoneySuperMarket.com is highly trusted
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GoCompare.com viewed positively but lacks a point of difference
Figure 23: User profile of GoCompare.com, July 2017

uSwitch.com sees usage levels lag behind the big four
Figure 24: User profile of uSwitch.com, July 2017

Confused.com seen as less fun and vibrant than its main rivals
Figure 25: User profile of Confused.com, July 2017
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Nearly three in four users compare comparison sites

Interest in pro-active price comparison tools

Car and home insurance the most searched for…

…whilst few turn to PCWs to compare other financial products
Figure 26: Financial products researched through a price comparison website, July 2017

Nearly two fifths of PCW users have arranged car insurance
Figure 27: Financial products purchased/arranged through a price comparison website, July 2017

Insurance leads the way on the conversion front
Figure 28: Conversion ratios, by financial services product, July 2017

One in five researched four or more products
Figure 29: Repertoire of financial products researched or purchased/arranged through a price comparison website, July 2017

MSE’s editorial expertise encourages people to switch a broader range of products
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A quarter of 18-24s are influenced by search engine results
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Figure 33: Interest in seeing range of online/mobile services within a price comparison search, by age group, July 2017

Nearly three in four users compare comparison sites
Figure 34: Price comparison behaviours, July 2017

Millennials are the mobile generation
Figure 35: Proportion of consumers who say they have used a smartphone to access price comparison sites, by generation, July 2017

Interest in pro-active price comparison tools
Figure 36: Interest in features/services that could be offered by price comparison websites, July 2017
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