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“The Irish poultry market continues to perform well with
strong demand for chicken products helping to drive sales.
Going forward, an opportunity exists to promote turkey as

a healthier alternative due to consumer concerns over fat."
– Aisling Kearney, Research Analyst

This report looks at the following areas:

The value of the Irish poultry market is continuing to grow and is predominantly being driven by the
widespread demand for chicken products which make up the majority of poultry sales. Looking ahead,
as consumers adopt healthier lifestyles, growing awareness of the health dangers of red meat and the
lower fat content of poultry will sway consumers more towards poultry products.
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Unprepared chicken portions most popular

Low fat content drives appeal

Irish consumers seek sourcing details

Unprepared chicken portions are most popular
Figure 19: Types of poultry products purchased for home occasion in the last month, NI and RoI, June 2017
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Figure 20: Consumers who have bought unprepared chicken portions/fillets/diced chicken in the last month, by social grade, NI and
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Figure 21: Consumers who have bought breaded/battered chicken products in the last month, by age of children/teenagers in
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Chicken burgers appeal to Irish men
Figure 22: Consumers who have bought chicken burgers in the last month, by gender, NI and RoI. June 2017

Women and 16-24s are target market for poultry substitutes
Figure 23: Consumers who have bought Quorn-based products in the last month, by gender and age, NI and RoI, June 2017

Less fat entices Irish consumers towards poultry
Figure 24: Top factors that encourage consumers to buy poultry products instead of red meat, NI and RoI, June 2017
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age, NI and RoI, June 2017
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Irish women value convenience of poultry
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Figure 34: Consumers who would like to see more recipes for chicken dishes, by age, NI and RoI, June 2017

Fair pay to farmers important to Irish consumers
Figure 35: Consumers who agree with that statement ‘A poultry product which guarantees a fair price to farmers would be worth
paying more for’, by gender and age, NI and RoI, June 2017
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Appendix – Data Sources, Abbreviations and Supporting Information
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