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“Milk production and sales have bounced back in 2017
from the turmoil caused by the end of the milk quotas in
2015. While milk usage among Irish consumers remains
high, the potential for Brexit to interrupt milk processing
on both sides of the border remains a threat to the
prosperity of the market.”
– Brian O’Connor, Senior Consumer Analyst

This report looks at the following areas:
This Report covers the NI and RoI milk and cream market covering fresh liquid milk and cream. Whilst
dairy-free alternatives are discussed throughout the Report, they are not included in the Market Size
and Forecast section.
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DID YOU KNOW?

This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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Over a quarter pick grocery shop based on price of milk
Figure 46: Agreement with the statement ‘The price of milk affects where I do my grocery shopping‘, by work status, NI and RoI, June
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