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“Milk production and sales have bounced back in 2017
from the turmoil caused by the end of the milk quotas in
2015. While milk usage among Irish consumers remains

high, the potential for Brexit to interrupt milk processing
on both sides of the border remains a threat to the
prosperity of the market.”

— Brian O’Connor, Senior Consumer Analyst

This report looks at the following areas:

BUY THIS

This Report covers the NI and RoI milk and cream market covering fresh liquid milk and cream. Whilst RE PO RT NOW
dairy-free alternatives are discussed throughout the Report, they are not included in the Market Size
and Forecast section.
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The Consumer — What You Need to Know

NI and Rol consumers have disparate milk preferences
Double cream used in NI, Rol prefer single cream
Farmer welfare front of mind for future considerations

Consumers will pay extra to support Irish dairy farmers

Types of Milk and Milk Substitutes Used
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RoI consumers prefer whole milk, NI skimmed milk
Figure 26: Types of milk that consumers have used or served in the last three months, NI and Rol, June 2017
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Semi-skimmed milk more popular in NI
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Rol consumers more likely to buy functional milks
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Double cream usage high among all NI demographics
;igure 35: Consumers who have used or served fresh double cream in the last three months, by gender and age, NI and Rol, June
17
Figure 36: Consumers who have used or served fresh double cream in the last three months, by location, Rol, June 2017

Single cream usage higher among mature consumers
Figure 37: Consumers who have used or served fresh double cream in the last three months, by age, NI and RoI, June 2017

Features Consumers Want in Milk

Offering fair price to farmers a key future consideration
Figure 38: Features that consumers would like to see more of for milk products in the future, NI and RoI, June 2017

Guaranteeing fair prices to farmers more important to women and mature consumers

Figure 39: Consumers who would like to see milk that guarantees a fair price to farmers in the future, by gender and age, NI and RolI,
June 2017
Figure 40: Who is responsible for the main grocery shop in their household, by gender, NI and Rol, November 2016

Local sourcing more important to mature consumers
Figure 41: Consumers who would like to see milk that has been sourced locally in the future, by age, NI and Rol, June 2017

High animal welfare more important to women

Figure 42: Consumers who would like to see milk sourced from cows with high animal welfare (ie free-range) in the future, by gender,
NI and Rol, June 2017

Attitudes towards Milk and Cream

Consumers willing to pay more to support farmers
Figure 43: Agreement with statements related to milk and cream, NI and Rol, February 2017

Fair pay to farmers more important to the young

Figure 44: Agreement with the statement ‘I would be willing to pay 20p/20c more for milk if it guaranteed a fair price for Irish
farmers', by age, NI and RoI, June 2017

Three in 10 want smaller cream packets

Figure 45: Agreement with the statement ‘I would like to see more cream in smaller packages to avoid waste', by age of children, NI
and Rol, June 2017
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Over a quarter pick grocery shop based on price of milk
Figure 46: Agreement with the statement ‘The price of milk affects where I do my grocery shopping', by work status, NI and RoI, June
2017

RoI consumers show higher preference for bottles
Figure 47: Agreement with the statement ‘Milk in a bottle is better quality than milk in a carton', by gender and age, NI and RoI, June
2017

Appendix - Data Sources, Abbreviations and Supporting Information

Definition

Market size rationale
Data sources
Generational Cohorts

Abbreviations
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