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"Having experienced almost explosive growth over the past
couple of years as a result of very significant price

increases, the private car insurance market is in line for
more moderate year-on-year growth over the coming

years. For the most part, growth in the sector will stem
from increased activity in the broader economy. "

– Brian O’Connor, Senior Consumer Analyst

This report looks at the following areas:

• What impact has increased premiums had on switching activity?
• Do consumers prefer to deal directly with insurers or use price comparison sites?
• What add-ons to policies do Irish consumers feel are worth paying more for?

After a period of fairly restrained year-on-year growth, the last couple of years have brought dramatic
growth in the private motor insurance market in Ireland. This was almost entirely due to significant
premium increases as insurers moved to recoup heavy underwriting losses incurred over successive
years. This has contributed to a high tendency on the part of consumers to shop around at their annual
renewal time, increased price sensitivity and a tendency to see car insurance as a commodity product.
The capacity for further price increases is uncertain, with future growth likely to come from economic
growth rather than increased premiums.
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Figure 21: Motor insurance premiums, index, RoI, 2008-17
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Most motorists have fully comprehensive car insurance

AXA leads NI market, while AXA and Aviva lead RoI market

Roughly half of all car insurance policies arranged online

Majority of consumers shop around at renewal time

Some add-ons popular, but most have niche appeal

Majority of Irish motorists have fully comprehensive car insurance
Figure 23: Type of car insurance currently owned, RoI and NI, February 2017

Fully comprehensive insurance ownership highest among older consumers
Figure 24: Consumers who currently own fully comprehensive car insurance, by gender and age, RoI and NI, February 2017

AXA the clear leader in NI car insurance market
Figure 25: Current car insurance provider, NI, February 2017

AXA particularly strong among young male C2DEF consumers
Figure 26: Consumers whose current insurance provider is AXA, by gender, age and social class, NI, February 2017

Two main providers competing for pole position in RoI market
Figure 27: Current car insurance provider, RoI, February 2017

AXA commands more 'democratic' appeal among RoI consumers
Figure 28: Consumers whose current insurance provider is AXA, by gender, age and social class, RoI, February 2017

Aviva the clear leader among consumers aged 55+
Figure 29: Consumers whose current insurance provider is Aviva, by gender, age and social class, RoI, February 2017

Allianz's appeal strongest for men, ABC1s and 35-54s
Figure 30: Consumers whose current insurance provider is Allianz, by gender, age and social class, RoI, February 2017

Traditional insurers dominate both markets

Around half of all policies purchased online
Figure 31: Method used to purchase car insurance, RoI and NI, February 2017

Increased use of online channel over course of past year

The Consumer – What You Need to Know

Ownership of Car Insurance

Car Insurance Providers

Channel Preferences
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Figure 32: Method used to purchase car insurance, NI, January 2016 and February 2017

Figure 33: Method used to purchase car insurance, RoI, January 2016 and February 2017

ABC1s, regular internet users most inclined to buy online from insurer
Figure 34: Consumers who purchased car insurance online - directly through the insurance provider, by social class and daily internet
usage, RoI and NI, February 2017

Younger consumers purchasing via price comparison websites
Figure 35: Consumers who purchased car insurance online - through a price comparison website, NI, February 2017

Consumers aged 45+ most inclined to purchase over the phone
Figure 36: Consumers who purchased car insurance over the phone, RoI and NI, February 2017

Three quarters of consumers shopped around at last renewal
Figure 37: Car insurance renewal behaviour, NI and RoI, February 2017

Only around a fifth opt to renew without shopping around
Figure 38: Consumers who stayed with existing insurer and didn't shop around when last renewed car insurance policy NI and RoI, by
gender and age, February 2017

Around half shopped around – but ultimately stayed with existing insurer
Figure 39: Consumers who stayed with existing insurer but only after shopping at last renewal time, by gender, age and social class,
NI and RoI, February 2017

Around a quarter of consumers switched to a different insurer
Figure 40: Consumers who switched to a different insurer when last renewed car insurance policy, by gender, age and social class, NI
and RoI, February 2017

Most popular add-ons held by majority of motorists
Figure 41: Features of car insurance that consumers currently have or are interested in, NI and RoI, February 2017

Reasonable potential demand for some add-on features
Figure 42: Features of car insurance that consumers do not already have as part of their car insurance policy but are interested in and
would be willing to pay more for, NI and RoI, February 2017

Strong interest in certain features – If they are free
Figure 43: Features of car insurance that consumers do not already have as part of their car insurance policy but are interested in but
would not be willing to pay more for, NI and RoI, February 2017

Significant minority have no interest in 'gimmicky' add-ons
Figure 44: Features of car insurance that consumers do not already have as part of their car insurance policy but would not be
interested in having, NI and RoI, February 2017
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Abbreviations

Renewal Behaviour

Interest in Add-ons

Appendix – Data Sources, Abbreviations and Supporting Information
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