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“The Brexit’s effects can already be felt on both sides of the
borders, with new car registration levels in the year to date

down compared to 2016. Further to this, the shift in the
£/€ exchange rate has seen a surge in RoI consumers

importing used cars from NI and the wider UK.”
– Brian O’Connor, Senior Consumer Analyst

This report looks at the following areas:

• What types of car ownership arrangements are common in Ireland?
• How did Irish consumers fund the purchase of their last car?
• Which features are most likely to influence Irish consumers when buying a car?
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Autonomous driving technology

Agnew Group

Key facts
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Key facts
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Peugeot Ireland

Key facts
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Renault Ireland

Key facts
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Volkswagen Ireland

Key facts

Recent developments

Audi Ireland

Key facts

Recent developments

Car ownership high in Ireland

Savings key method of funding for car purchasing

Lower emissions and fuel efficiency key considerations for next car purchase

Car ownership remains strong in 2017
Figure 26: Ownership of a car, NI and RoI, February 2017

Figure 27: Ownership of a car, by gender, NI and RoI, February 2017

Figure 28: Ownership of a car, by age group, NI and RoI, February 2017

Competitive Strategies – Key Players

The Consumer – What You Need To Know

Car Ownership and When Last Car was Purchased
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One in five bought a new car in the last two years
Figure 29: When consumers bought their car, and if it was new or second-hand, NI and RoI, February 2017

Third of car owners have bought second-hand more than two years ago
Figure 30: If consumers bought a second-hand car in the last two years, NI and RoI, February 2016 and 2017

Lack of license chief reason that consumers do not own a car
Figure 31: Reasons that consumers do not currently personally own a car, NI and RoI, February 2017

Figure 32: Consumers that do not currently have a driving license, by gender, NI and RoI, February 2017

Savings a key source of funding
Figure 33: Methods of funding used to purchase or lease last car, NI and RoI, February 2017

Men more likely to rely on savings to buy car
Figure 34: Consumers who used savings (ie paid for the car outright) to purchase or lease last car, by gender and age, NI and RoI,
February 2017

Part-exchange more likely among mature consumers
Figure 35: Consumers who part-exchanged their old car for a new one to purchase or lease last car, by age, NI and RoI, February 2017

Figure 36: Consumers who part-exchanged their old car for a new one to purchase or lease last car, by gross annual household
income, NI and RoI, February 2017

More debt conscious consumers avoiding car loans
Figure 37: Consumers who used a personal loan to purchase or lease last car, NI and RoI, February 2016 and 2017

Figure 38: Indexed outstanding loans to households, consumer credit and other loans, IoI, NI and RoI, 2012-17

Low emissions and fuel efficiency key features for future car purchases
Figure 39: Factors (excluding price) that are likely to influence a consumer’s decision when buying a car in the future, NI and RoI,
February 2017

‘Dieselgate’ helping to throw the spotlight on lower emission engines
Figure 40: Consumers who indicated that they are very interested in low emissions features when buying a car in the future, by
gender, NI and RoI, February 2017

Fuel efficiency increasingly important
Figure 41: Consumers who indicated that they are very interested in fuel efficiency features when buying a car in the future, by social
class, NI and RoI, February 2017

Half of RoI and a third of NI consumers very interested in enhanced safety features
Figure 42: Consumers who indicated that they are very interested in enhanced safety features when buying a car in the future, by age
of children, NI and RoI, February 2017

Driver assist technology also desired
Figure 43: Selected technologies that are likely to influence a consumer’s decision when buying a car in the future, NI and RoI,
February 2017

Hybrid cars more desired than fully electric cars
Figure 44: Selected engine types that are likely to influence a consumer’s decision when buying a car in the future, NI and RoI,
February 2017
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