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“Resistant to the growing threat of digital alternatives, the
UK greetings card and personal stationery market has
continued to grow. Growth in consumer spending on
greetings cards has outpaced stationery. However, a
number of trend-driven retailers have proven that demand
for both well-made and well-designed stationery remains
robust.”
– Samantha Dover, Retail Analyst
This report looks at the following areas:
•
•
•

What are the opportunities in the greetings card market?
What are the opportunities in the personal stationery market?
Who are the winners and losers in the greetings card and personal stationery markets?

The UK greetings card and personal stationery market has proven itself to be resilient against the rising
threat of digital communication. However, whilst consumer spending on greetings cards has continued
to uptrend, sales growth in personal stationery has slowed. Mintel estimates that sales of greetings
cards will increase 4.8% to £2.1 billion in 2017, whilst retail sales of stationery are estimated to reach
£2.9 billion, representing 1.2% year-on-year market growth.
Both markets are fragmented with a number of significant players in each sector, some of which
overlap. Whilst industry estimates suggest that around one in six retailers sell greetings cards, the
market continues to be dominated by Card Factory, which is expanding rapidly as its value-driven
ranges continue to change the greetings card retail landscape. The leading player in personal stationery
is more difficult to determine at present. The biggest specialist Staples has continued to lose market
share. The retailer was acquired by Hilco in late 2016 and has now been rebranded to Office Outlet. As
a result, the biggest channel in the stationery market is not the specialists, but instead it is the grocery
multiples that hold the biggest proportion of consumer spending on stationery.
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Figure 42: Moleskine Smart Writing Set, 2016
Handwriting services
In-store events
Figure 43: Paperchase Love Week, February 2017
VR greetings cards
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Chocolate Greetings Cards
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advertising expenditure, by media type, 2012-16
Nielsen Ad Intel coverage

The Consumer – What You Need to Know
In-store purchases still dominate greetings card market
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A third only shop at one retailer
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Purchases of Greetings Cards by Occasion
More people buy into Mother’s Day than Father’s Day
Figure 51: Purchases of greetings cards, by occasion, May 2017
Older consumers drive the greetings card market
Figure 52: Purchases of greetings cards, by occasion, by age, May 2017
Those in urban locations less likely to buy cards for majority of occasions
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Figure 53: Purchases of greetings cards, by occasion, by location, May 2017
Affluent shoppers buy into spring greetings
Figure 54: Purchases of greetings cards, by occasion, by socio-economic status, May 2017

Attitudes Towards Shopping for Greetings Cards
Greetings cards suffer overpriced perceptions
Figure 55: Attitudes towards shopping for greetings cards, May 2017
Young people more likely to invest in quality
Figure 56: Attitudes towards shopping for greetings cards, by age, May 2017
Men attracted to convenience of online
Figure 57: Attitudes towards shopping for greetings cards, by gender, May 2017
Gender-neutral ranges appeal to young shoppers
Figure 58: Attitudes towards shopping for greetings cards, by age, May 2017
Personalisation appeals to online shoppers
Figure 59: Attitudes towards shopping for greetings cards, by where they shop, May 2017
Department stores attract those looking for quality
Figure 60: Attitudes towards shopping for greetings cards, by where they shop, May 2017
Greetings Cards vs Online Messages
Gifts replacing greetings cards

Where They Buy Personal Stationery
Most buy stationery from non-specialist retailers
Figure 61: Where they shop for personal stationery, in-store and online, May 2017
Men drive online stationery market
Figure 62: Where they shop for personal stationery, by gender, May 2017
Purchasing significantly higher amongst 16-24s
Figure 63: Where they shop for personal stationery, by age, May 2017
Less retailer loyalty in stationery market
Figure 64: Repertoire of retailers used to buy personal stationery, May 2017

Factors Influencing Personal Stationery Purchasing
Value for money driving force in purchasing
Figure 65: Factors influencing personal stationery purchasing, May 2017
Women want attractive stationery
Figure 66: Factors influencing personal stationery purchasing, by gender, May 2017
25-34s most swayed by brand name
Figure 67: Factors influencing personal stationery purchasing, by age, May 2017
Functionality important to affluent shoppers
Figure 68: Factors influencing personal stationery purchasing, by socio-economic status, May 2017
Paperchase’s trend-driven ranges resonate
Figure 69: Factors influencing personal stationery purchasing, by where they shop, May 2017
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Attitudes Towards Personal Stationery
Necessity purchases drive stationery market
Figure 70: Attitudes towards personal stationery, pair one, May 2017
Brand loyalty is low
Figure 71: Attitudes towards personal stationery, pair two, May 2017
Two in five usually shop at the same retailer
Figure 72: Attitudes towards personal stationery, pair three, May 2017
Split opinions on the importance of using high-quality stationery
Figure 73: Attitudes towards personal stationery, pair four, May 2017
Physical diaries resist the move to digital calendars
Figure 74: Attitudes towards personal stationery, pair five, May 2017
The pleasure of sending physical post
Figure 75: Attitudes towards personal stationery, pair six, May 2017
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