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“Despite looking for lower delivery costs, Irish consumers
are interested in paying an annual or monthly postage fee

to have goods delivered the next day. Such an approach
offers consumers both immediacy and cost savings.

Retailers will need to be very clear about how the savings
of the upfront cost break down and how quickly a
subscription ‘pays for itself’ to encourage uptake.”

– James Wilson, Research Analyst

This report looks at the following areas:

This Report examines the online and mobile retailing sector in Ireland through exploring the issues that
are fuelling and affecting its growth. Online and mobile retailing is concerned with consumers ordering
and paying for goods and services through online channels, including desktop and laptop computers,
and internet-connected mobile devices including smartphones and tablets. Online and mobile retail
includes physical items bought online, for example clothes, and the purchase of intangible products
such as holidays.
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Figure 14: If consumers intend to shop for various goods/services in NI/UK during the next six months to take advantage of the shift in
the £/€ exchange rate, RoI, August 2016
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Multiple devices used to shop online at home

Fashion and travel services the main items Irish consumers are buying online

Home deliveries the main delivery method but in-store click-and-collect also popular

Free postage important but consumers willing to pay to have goods delivered next day
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Figure 15: Usage of devices to shop online in the last 12 months, NI and RoI, January 2017
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Desktop and laptop computers popular among older consumers when shopping online
Figure 16: Usage of desktop/laptop computers to shop online while at home, by age, NI and RoI, January 2017
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Figure 17: Use of smartphones and tablets to shop online in the last 12 months, by gender, NI, January 2017

Figure 18: Use of smartphones and tablets to shop online in the last 12 months, by gender, RoI, January 2017

Fashion and travel the most important online categories
Figure 19: Types of items/services bought online via laptop/desktop computer, smartphone and tablet in the last 12 months, NI and
RoI, January 2017

High-earning consumers using laptops and desktops to buy travel services
Figure 20: Consumers who have purchased travel services (eg flights, holiday packages, hotels) using a laptop or desktop computer in
the last 12 months, by gross annual household income, NI, January 2017
Figure 21: Consumers who have purchased travel services (eg flights, holiday packages, hotels) using a laptop or desktop computer in
the last 12 months, by gross annual household income, RoI, January 2017

Women and Millennials buying clothes via smartphones
Figure 22: Consumers who have purchased clothing, footwear and accessories using a smartphone in the last 12 months, by gender
and age, NI and RoI, January 2017

Married consumers buying entertainment items via laptops and desktops
Figure 23: Consumers who have bought entertainment (eg tickets for cinema, concerts, sporting events) items via a laptop/desktop
and smartphone in the last 12 months, by marital status, NI, January 2017
Figure 24: Consumers who have bought entertainment (eg tickets for cinema, concerts, sporting events) items via a laptop/desktop
and smartphone in the last 12 months, by marital status, RoI, January 2017

Streaming popular among consumers from rural areas
Figure 25: Consumers who have streamed or downloaded books/music/movies/games downloads (including rentals) via a smartphone
in the last 12 months, by location, NI, January 2017
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in the last 12 months, by location, RoI, January 2017

Irish consumers prefer to get goods delivered to home
Figure 27: Types of delivery used by consumers when shopping online in the last 12 months, NI and RoI, January 2017

Home deliveries appeal to older consumers
Figure 28: Consumers who have had goods purchased online delivered to home, by age, NI and RoI, January 2017
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Figure 29: Consumers who have collected goods purchased online in-store from the retailer that they bought from, by social class, NI
and RoI, January 2017
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Figure 30: Agreement with statements relating to online and mobile retailing, NI and RoI, January 2017

Mature consumers focus on cost; Millennials on expediency
Figure 31: Agreement with statements relating to online and mobile retailing, by age, NI, January 2017
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Retailers’ data breaches a concern for over-45s
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Figure 35: Agreement with the statement ‘I find it easier to shop via a standard website compared to a dedicated app’, by gender and
age, NI and RoI, January 2017
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Data sources

Generational cohort definitions

Abbreviations

Appendix – Data Sources, Abbreviations and Supporting Information
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