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This report looks at the following areas:

This Report will examine consumer preferences of chilled and frozen food on “The frozen food market has
the island of Ireland. This includes all those sold via grocery retail channels in NI ramained resilient after
and Rol.

consumer confidence took a

Preferences for chilled and frozen food are similar across the island of Ireland.  hit following the horsemeat
Preference for chilled is particularly high for cuts of meat and poultry, while scandal in 2013 with market

pizza continues to be a firm favourite in the frozen market. Going forward, .
. . o value expected to experience
consumer frends, including the rise in one- and two-person households and the

growing awareness of food waste, will entice more consumers to opt for frozen growth over 2017. Indeed,
food. premiumisation has

challenged quality
perceptions and brought
much added value to the
frozen food market."

- Aisling Kearney, Research
Analyst
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NI, 2012-37
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November 2016
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COMPANIES AND BRANDS
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Key facts

Product portfolio
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Green Isle (2 Sisters Food Group)
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Key facts
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Keohane's

Key facts

Product portfolio
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WHO'’S INNOVATING?

Chilled launch activity dominates frozen launch activity
Figure 11: Indexed launches of frozen vs chilled foods, UK and
Ireland, 2012-16

Ice-cream sees strong growth

Figure 12: New product launches within the frozen food sector,
by sub-category, UK and Ireland, 2012-16
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Figure 13: New product launches within the frozen food sector,
by company UK and Ireland, 2012-16

Retailers challenge perception of frozen food

Development of freezing technologies

Chilled category sees growing meat and poultry launches
Figure 14: New product launches within the frozen food sector,
by sub-category, UK and Ireland, 2012-16

Strong growth in chilled and frozen veggie/vegan products
Figure 15: New product launches within the chilled and frozen
food sector claiming to be vegan, vegetarian or containing
no animal products, UK and Ireland, 2007-16

THE CONSUMER - WHAT YOU NEED TO KNOW

Irish consumers buy chilled meat and poultry
Young Millennials favour frozen ready meals
Lack of freezer space limits buying of frozen
Greater education on nutrient retention of frozen foods

Food wastage drives appeal of frozen food

THE CONSUMER - USAGE OF CHILLED AND FROZEN

Irish consumers prefer to buy chilled meat and poultry
Figure 16: Types of food products that consumers have bought
in last three months, by chilled and frozen, NI and Rol,
November 2016

Irish consumers show strong preference for chilled meat and
poultry

Figure 17: Consumers who have bought chilled and frozen cuts
of meat and poultry in the last three months, by social class,
NI and Rol, November 2016

Parents buy chilled processed meat

Figure 18: Consumers who have bought chilled and frozen
processed meat in the last three months, by social class, NI
and Rol, November 2016

Young Millennials prefer frozen ready meals

Figure 19: Consumers who have bought frozen ready meals
(eg lasagne) in the last three months

Irish women favour frozen pizza

Figure 20: Consumers who have bought frozen pizza in the
last three months, by gender, November 2016

Scope for chilled fruit to target children

Figure 21: Consumers who have bought chilled fruit in the last
three months, by age, NI and Rol, November 2016

Scope to entice Millennials to buy frozen vegetables
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Figure 22: Consumers who have bought chilled and frozen
vegetables in the last three months, NI and Rol, November
2016

Irish consumers prefer frozen fish

Figure 23: Consumers who have bought chilled and frozen
fish or shellfish (eg fish fingers, prawns), by social status, NI
and Rol, November 2016

THE CONSUMER - ATTITUDES TOWARDS CHILLED AND
FROZEN

Lack of freezer space limits buying of frozen food

Figure 24: Agreement with statements relating to chilled and
frozen food, NI and Rol, November 2016

Scope for frozen brands to cater for singles

Figure 25: Agreement with the statement ‘a lack of freezer
space af homes makes me limit the amount of freezer food |
buy’, by marital status, NI and Rol, November 2016

Food wastage concerns Irish women

Figure 26: Agreement with statement 'l buy frozen food to
avoid food wastage’, by gender, NI and Rol, November 2016
Rol consumers more confident cooking from chilled

Figure 27: Agreement with the statement ‘l am more confident
cooking with fresh/chilled food than frozen’, by age, NI and
Rol, November 2016

Greater awareness needed on nutrient retention benefits of
frozen food

Figure 28: Agreement with statement ‘| think that frozen food
refains nutrients better than chilled” by gender, NI and Rol,
November 2016

Irish consumers prefer to buy chilled food and then freeze it
Figure 29: Agreement with statement | prefer to freeze chilled
food at home instead of buying frozen’ by marital status, NI
and Rol, November 2016

APPENDIX — DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

Data sources

Generational cohort definitions

Abbreviations
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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