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“Mass market brands continue to dominate the beauty and
personal care market however the rise in non-specialised
retailers signals scope for growth of premium own-label

brands in 2017. Going forward companies would be
advised to capitalise on the clean eating trend by

promoting any use of natural ingredients and their benefits
on product packaging”.

- Aisling Kearney Research Analyst

This report looks at the following areas:

• Facial skincare
• Body skincare
• Colour cosmetics
• Fragrance
• Personal grooming products

The Irish beauty and personal care market is forecast for growth over 2017 despite consumer
confidence remaining low as a result of economic and political uncertainty. Similarly, to behaviour
exhibited during the recession, consumers are expected to treat themselves with small luxury items –
particularly in the colour cosmetics category.
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LVMH Group (Louis Vuitton, Moet, Hennessy)

Unilever

Procter and Gamble

Retailers

A.S. Watson (Superdrug, Perfume Shop, Savers)

Debenhams

Gordon’s Chemist

LUSH

The Body Shop

Walgreens Boots Alliance

Mass market brands dominate skincare and bodycare markets

Irish consumers favour premium fragrance/aftershave

Boots is retailer of choice for buying BPC products

Irish consumers are wary of claims

Mass market brands dominate facial skincare market
Figure 19: Types of facial skincare products that consumers typically buy, NI and RoI, November 2016
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Figure 20: Type of bodycare products that Irish consumers typically buy, NI and RoI, November 2016
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Boots leads in Irish BPC market
Figure 23: Retailers that consumers have bought beauty and personal care items from in the last 12 months, NI and RoI, November
2016

Women more likely to use specialised retailers for BPC products
Figure 24: Consumers who purchased beauty and personal care products from boots in the last 12 months by gender, NI and RoI,
November 2016
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Figure 25: Retailers that consumers have bought BPC items from in the last 12 months, by gender, NI, November 2016
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Millennials more likely to use online-only retailer
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Irish consumers wary of certain claims
Figure 28: Agreement with statements relating to beauty and personal care, NI and RoI, November 2016
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The Consumer – What You Need to Know

The Consumer – Types of Beauty and Personal Care Products Bought

The Consumer – Retailers Used to Purchase Beauty and Personal Care Items

The Consumer – Attitudes towards Beauty and Personal Care

Report Price: £1095.00 | $1377.95 | €1276.55

Beauty & Personal Care - Ireland - February 2017

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/793471/
mailto:reports@mintel.com


Figure 29: Agreement with the statement ‘I am more likely to buy personal care items (eg deodorants) from discounter outlets’, by
gender and age, NI and RoI, November 2016

Men buy premium BPC products for gifts
Figure 30: Agreement with statement ‘I prefer to buy premium brands (eg Lancôme) as a gift rather than for myself’, by gender, NI
and RoI, November 2016

Packaging matters most to Millennials
Figure 31: Agreement with statement ‘Packaging does not matter to me when buying beauty products’, by age, NI and RoI, November
2016

Irish women want natural ingredients
Figure 32: Agreement with statement ‘I would like to see more beauty ranges with all natural ingredients’, by gender, NI and RoI,
November 2016

Scope for more male vloggers
Figure 33: Agreement with the statement ‘I am more likely to buy beauty and personal care products that have been reviewed by
influential bloggers/youtube (eg Zoella)’, by gender, NI and RoI, November 2016

Data sources

Generational cohort definitions

Abbreviations

NI Toluna data
Figure 34: Types of facial skincare products (eg cleansers, toners) products that consumers typically buy, by demographics, NI,
November 2016
Figure 35: Types of bodycare products (eg moisturisers, exfoliators) that consumers typically buy, by demographics, NI, November
2016
Figure 36: Types of make–up (eg lipstick, concealer, eyeliner) products that consumers typically buy, by demographics, NI, November
2016
Figure 37: Types of fragrances/aftershave products that consumers typically buy, by demographics, NI, November 2016

Figure 38: If consumers have bought any make-up (eg lipstick, mascara), skincare products (eg facial, bodycare), fragrances and/or
aftershave products for themselves or someone else in the last 12 months, by demographics, NI, November 2016
Figure 39: Retailers that consumers have bought beauty and personal care items from in the last 12 months, by demographics, NI,
November 2016
Figure 40: Retailers that consumers have bought beauty and personal care items from in the last 12 months, by demographics, NI,
November 2016 (continued)
Figure 41: Retailers that consumers have bought beauty and personal care items from in the last 12 months, by demographics, NI,
November 2016 (continued)
Figure 42: Retailers that consumers have bought beauty and personal care items from in the last 12 months, by demographics, NI,
November 2016 (continued)
Figure 43: Agreement with statements relating to beauty and personal care items, by demographics, NI, November 2016

Figure 44: Agreement with statements relating to beauty and personal care items, by demographics, NI, November 2016 (continued)

Figure 45: Agreement with statements relating to beauty and personal care items, by demographics, NI, November 2016 (continued)
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Figure 57: Agreement with statements relating to beauty and personal care items, by demographics, RoI, November 2016 (continued)
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