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“Partly as a reaction to the post-referendum devaluation of
the Pound, there will be a greater demand for apps and
websites that help consumers book cheaper holidays and
save money. In addition, bookings on smartphones
continue to increase as brands develop more mobile
friendly websites and payment systems.”
– Fergal McGivney, Travel Analyst

This report looks at the following areas:
•
•

Mobile usage continues to increase
Google and Facebook release features to draw in holidaymakers

Now that the UK has decided to leave the EU, consumers are likely to change their behaviour when it
comes to planning and booking their holidays. The most obvious and immediate effect of the vote to
leave the EU for holidaymakers has been a drop in the value of the Pound, but there are also broader
concerns about the health of the economy and rising prices.
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