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The soup category continues to struggle, driven by sales
declines in RTS (ready-to-serve) wet and condensed soup.

-
Michael Averbook, Food & Drink Analyst

This report looks at the following areas:

• Struggling category kept afloat by small segments
• Packaged soup struggles with image
• Cooking enthusiasm impacts the category
• Lack of interest in soup innovation

Despite the maturity of the category there are opportunities for growth. Refrigerated soup may find
continued success, as consumers are ditching the center of the store for the perimeter in hopes of
finding products they may perceive as fresh and healthy. Soups that use recognizable ingredients,
highlight free-from claims, and innovate in exciting flavors may capture consumers’ attention, while
convenient packaging that is microwavable or resealable may increase the situations and occasions for
soup consumption.
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Figure 42: Soup purchase, more than once a month, by gender, March 2017
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Soup enjoys several positive reputations, but can’t seem to get over particular health concerns

Soup Behavior

Soup Attributes

Soup Attitudes

Report Price: £3085.18 | $3995.00 | €3666.43

Soup - US - June 2017

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/793235/
mailto:reports@mintel.com


Figure 59: Soup attitudes, March 2017

Older consumers agree soup is nutritious, younger consumers prefer premium and restaurant soups
Figure 60: Soup attitudes, by age, March 2017
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Figure 71: Total US retail sales and forecast of soup, by segment, at current prices, 2012-22
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