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"New car sales are slowing, driving competition in lending.
While interest rates remain the most important

consideration for borrowers, lenders – regardless of
whether they are financial institutions, dealers, or third

parties – have to find ways to differentiate themselves
outside of rates."

Robyn Kaiserman, Senior Financial Services
Analyst

This report looks at the following areas:

• Millennials are more likely to use the most expensive forms of financing
• Fewer are looking to loans for future purchases

Definition

This Report explores vehicle financing in the US, including the external and internal factors affecting
financing options and trends and how they affect the borrower’s behavior. Financing options range from
conventional loans from commercial banks and captive lenders to alternative financial services, such as
buy here pay here auto financing and subprime lending.
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Fan chart forecast
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Have auto loan
Figure 47: Have auto loan, by gender, Oct. 26, 2015-Nov. 30, 2016

Figure 48: Have auto loan, by generation, Oct. 26, 2015-Nov. 30, 2016
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Length of loan
Figure 55: Length of loan for households’ most recently purchased or leased car, pickup truck, sport utility vehicle or van, February
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Figure 56: Fan chart forecast for total new light car, new light truck, and used car sales, 2011-21

Appendix – Consumer

Appendix – Market
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