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"Both chips and dips have performed well in recent years,
boosted by consumer interest in snacking, a variety of

innovative flavors and formats, and the category’s status as
a permissible indulgence. New tastes and experiences will

continue to drive sales in coming years, along with a
greater emphasis on premium quality and fresh

ingredients."
John Owen, Senior Analyst – Food & Drink

This report looks at the following areas:

• Steady growth continues for chips and dips
• Tortilla chips generate fastest growth of four segments
• Younger adults purchase a wider variety of chips and dips

The following food segments are included in this Report:

• Potato chips
• Tortilla chips
• Dips (refrigerated, frozen, shelf-stable, and dry dip mixes)
• Salsa (refrigerated, frozen, shelf-stable, and dry salsa mixes).
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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Chip purchase nearly universal

Dip purchase incidence just a little lower
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Young purchasers focus on flavor; older adults consider health
Figure 22: Factors influencing chips purchase, by age, November 2016
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Opportunity to turn routine into impulse and discovery
Figure 24: Behaviors related to chips and dips, November 2016

Younger adults most likely to buy on impulse
Figure 25: Behaviors related to chips and dips, by age, November 2016

Strongest interest in fresh salsas and dips
Figure 26: Chips and dips innovation areas, November 2016

Younger adults interested in wider variety of concepts

Lifestyle-oriented packaging could extend to dips and salsa
Figure 27: Chips and dips innovation areas, by age, November 2016

A permissible indulgence, but with limits

Opportunity for packaging innovation

Limited opportunity for better-for-you products
Figure 28: Attitudes toward chips and dips, November 2016

Young adults more likely to indulge on chips and dips
Figure 29: Attitudes toward chips and dips concerning healthfulness – Agree strongly, by age, November 2016

Leverage in-store sampling to drive trial of new flavors
Figure 30: Attitudes toward chips and dips concerning taste and experience – Agree strongly, by age, November 2016
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