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"The wearable technology category has seen advancements
in recent years, increasing the repertoire of features and
utility. While there are some consumers who make use of
their wearable devices daily, others are not convinced that
they can find use in such devices and thus avoid

ownership."
- Andrew Zmijak, Research Analyst, Consumer
Behaviour

This report looks at the following areas:

BUY THIS
e Attracting older consumers RE PO RT N OW
e Most non-owners find no use for wearable tech
e Many feel most smartwatches are overpriced
VISIT:
This report focuses on wearable technology, which includes the following devices: fitness-tracking Sto re.m | nte| .COm

bands, clips and ear buds, smartwatches and GPS watches and wearable cameras (also known as
action/POV cameras).
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. more holistic view of this market
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Wearable Device Ownership and Intent to Purchase

A third of Canadians own wearable technology
Figure 14: Wearable device ownership and intent to purchase, August 2017
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Figure 23: Reasons for non-ownership of wearable technology, August 2017

Expensive for younger consumers whereas older groups find no use for wearables

Figure 24: Reasons for non-ownership of wearable technology, 18-44s vs over-45s, August 2017

Smartwatch and Fitness Tracker Owner Behaviours

Smartwatch owners utilize their device
Figure 25: Smartwatch owner behaviours - Usage, August 2017

Figure 26: Smartwatch owner behaviours, August 2017

Most fitness tracker owners utilize their device daily
Figure 27: Fitness tracker owner behaviours - usage related, August 2017

Figure 28: Fitness tracker owner purchase behaviours, August 2017

Owner behaviours contrast by gender
Figure 29: Fitness tracker owner behaviours, men vs women, August 2017

Figure 30: Introducing Fitbit Ionic, August 2017

Attitudes towards Wearable Technology

Almost half of consumers feel smartwatches are overpriced
Figure 31: Attitudes towards wearable technology, August 2017

Men more critical of wearables where women see them as health awareness tools
Figure 32: Attitudes towards wearable technology, men vs women, August 2017

Younger consumers have stronger feelings towards wearables
Figure 33: Attitudes towards wearable technology, 18-44s vs over-45s, August 2017
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