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“Will the party soon be over for betting shop gaming
machines? Investment in new sports betting technologies
looks increasingly important in helping bookmakers lessen
the impact of any forthcoming regulatory hit.”

— David Walmsley, Senior Leisure Analyst

This report looks at the following areas:

BUY THIS
e Is there a low-stakes future for betting shop gaming machines? RE PO RT NOW

e How can sports TV improve betting shops’ ratings?

Growth in consumer expenditure in betting shops is expected to have accelerated during 2016/17 as VISIT:
expansion in football business compensated for decline in horse and greyhound racing, and the store.m i nte| .COom
dominant gaming machines segment benefited from higher footfall created by interest in the 2016
UEFA European Championships.
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
. more holistic view of this market
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Betting shop visitors branch out online
Figure 31: Betting shop visitors’ online gambling habits, February 2016-February 2017
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Low hanging fruit has all been picked
Figure 32: Incentives for online gamblers to visit betting shops, February 2017

Targeting sports bettors an automatic choice
Figure 33: Incentives to betting shop visiting, by experience of online gambling, February 2017
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Fan chart forecast
Figure 34: Forecast of consumer expenditure in betting shops, 2016/17-2021/22
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