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“The specialist retailers are rapidly losing share of footwear
spending, as the sports stores cement their position as a

popular place for buying footwear. Tapping into rising
spend on footwear online presents one avenue for growth,

while focusing on catering for older shoppers, who are
most driven by quality and provenance, should stand the

specialists in good stead.”
– Alice Goody, Retail Analyst

This report looks at the following areas:

• Which retailers had been used for footwear shopping, in-store and online
• Agreement with a variety of attitude statements towards shopping for footwear

Despite rising consumer spending on footwear in Spain, the specialists are losing share as consumers
opt to buy shoes from the sports stores and the online-only retailers, while the clothing specialists and
El Corte Inglés retain their appeal.

To better compete with the non-specialists, there are opportunities for the specialist retailers to focus
on enhancing their service offering, both in-store and online. Finding shoes that fit well is a key issue
among shoppers, while personalisation services hold strong appeal among a young demographic.
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Figure 18: Spain: Percentage buying online in last 12 months, 2011-16

Online market leaders
Figure 19: Spain: Estimated sales of footwear online by leading retailers, 2014-16

Young women the biggest buyers
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Sports and clothing retailers favoured by the young
Figure 23: Spain: Where they shop for footwear, net in-store or online, by age, February 2017

Amazon leads online

Room for growth at Zalando
Figure 24: Spain: Where they shop for footwear, in-store or online, February 2017

Above-average earners shop at El Corte Inglés
Figure 25: Spain: Profile of footwear shoppers by type of retailer used, February 2017

Older shoppers see the value in trading up on footwear
Figure 26: Spain: Attitudes to shopping for footwear, February 2017

Fit remains a key issue
Figure 27: Spain: Attitudes to shopping for footwear, February 2017

Young consumers lead shift in attitude towards trainers
Figure 28: Spain: Attitudes to shopping for footwear, by age, February 2017

Online shoppers keen on personalised footwear
Figure 29: Spain: Attitudes to shopping for footwear, by where footwear has been purchased from, February 2017
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