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“Indulgence has been a main driver of biscuit
consumption. Rather than a piece of heavy and intensively
sweet biscuit, Chinese consumers define indulgence as
lighter bites that are crispy, with multiple flavour and
texture experiences, and are suitable to pair with their
drinks.”

Ching Yang, Senior Research Analyst

This report looks at the following areas:
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This Report examines China’s retail market for biscuits. Market size comprises sales through all retail
channels including direct to consumers. Mintel divides the biscuit market into two segments:
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