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Mintel's The CVS Shopper provides an in-
depth exploration of the shopping experience at CVS.
This report uncovers specific attitudes and shopping

behaviors related to CVS and key categories within the
store.

This report looks at the following areas:

• A profile of the CVS Shopper
• Why customers shop at CVS
• Shopper perceptions regarding where CVS excels
• Challenges shoppers have at CVS
• Category specific attitudes and behaviors

Mintel is piloting a program of syndicated reports focused on shoppers at a variety of channels
and retailers within each channel. Within a particular retailer, shopper perceptions and behaviors
regarding specific categories (ie Beauty, Grocery/Food/Drink, Household) and subcategories (makeup,
salty snacks, cleaning products) are further explored. This research has been independently conducted
by Mintel, and not in partnership with any retailers mentioned in any of the reports.
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Figure 42: Specific Vitamins & Supplements that were planned purchases at CVS
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What are they buying?
Figure 65: Specific Home Healthcare items shopped for and purchased at CVS
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