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“Low savings rates and new technology make investing in
equities an attractive proposition. However, ownership

across adults remains low and a risk-averse attitude
continues to hamper the uptake of investment products.

Helping customers to navigate these concerns through
education and access to advice will be crucial in expanding

the pool of investors.”
– Scott McDonald, Financial Services Analyst

This report looks at the following areas:

• Generation X – A lost generation of investors
• Ethical and green funds provide opportunity to engage with young investors

The investment market performed well in 2015 with new gross sales increasing by almost 6%,
however, gross sales have somewhat masked the true performance of the market as net sales saw a
29% reduction. Mintel’s forecast suggests that gross sales will continue to grow over the next five
years, however, uncertainty brought about by the Brexit vote may affect consumer confidence and the
overall performance of the market.

In an effort to attract more retail investors, investment firms are taking new and innovative approaches
to their marketing, and developing online and mobile platforms to make investing easier and cheaper.
With access to investments increasing and cost becoming less of a barrier, the market looks set to
capitalise on the current low-rate savings environment and attract new investors who previously would
not have considered investing.
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Gross sales up but net sales down sharply following market volatility

Only a minority own investment products

Sales volumes have stabilised after RDR

Rise in non-advised sales

UK fund platforms account for 46% of new sales

Investment growth slows
Figure 9: Value of gross and net retail sales, 2012-15
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Figure 21: Bank of England bank base rate, January 2000-July 2016
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Brexit creates some opportunities but also undermines investor confidence
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Figure 23: Total above-the-line, online display and direct mail investment-related adspend, by advertiser, 2011/12-2015/16

Majority of adspend attributed to stocks and shares ISAs
Figure 24: Total above-the-line, online display and direct mail advertising expenditure on equity investment products, 2011/12-2015/
16

Press advertisements dominate the market
Figure 25: Total above-the-line advertising, by media type, 2015/16

Nielsen Ad Intel coverage

51% are uncomfortable with taking risks
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Vast majority of consumers are uncomfortable with investment risk

Only around a quarter of adults own an investment product

Lack of investable assets puts consumers off

Online platforms popular among investors

Low interest rates boost investment opportunities

A third of consumers have £500 or less in savings or assets
Figure 26: Value of consumers’ savings and investments, July 2016

Many consumers uncomfortable with investment risk
Figure 27: Consumers’ comfort with taking risks with savings, July 2016

Appetite for risk decreases with age
Figure 28: Consumers’ comfort with investment risk, by age, July 2016

Amount of savings and investment affects risk appetite
Figure 29: Consumers’ comfort with investment risk, by consumers’ savings and investments, July 2016

Majority of consumers do not own an investment product
Figure 30: Investment products owned, by investment type, July 2016

Majority of consumers only own one investment product
Figure 31: Number of investment products owned, repertoire analysis, July 2016

Generation X least likely to own an investment product
Figure 32: Consumers who own an investment, by generation, July 2016

82% of consumers do not intend to take out an investment product in the next 12 months
Figure 33: Consumer investment plans over the next 12 months, July 2016

Lack of investable assets are a major barrier
Figure 34: Consumer reasons for not owning, or wanting to own investment products, July 2016

One in 10 are put off by fees and charges

A third do not wish to take any risks with their savings

Trust in investment companies lowest amongst older demographics
Figure 35: Consumer agreement with the statement I do not trust investment companies’, by age, July 2016

Motivations to save will influence how people approach investments

Low rates provide motivation for older investors
Figure 36: Consumer reasons for investing, July 2016

Almost a fifth of consumers invest for fun
Figure 37: Consumer reasons for investing, by age, July 2016

High street banks/building societies most popular option for arranging investments

Investable Assets and Consumer Attitudes towards Investment Risk

Current and Future Ownership of Investment Products

Barriers to Investing

Reasons for Investing

Methods of Arranging Investments
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Figure 38: Channels consumers expect to use to invest, July 2016

Online platforms prove a popular option among older Millennials

Direct channels appeal to more than a third of potential investors

Fall in interest rates boosts interest in investing
Figure 39: Consumer agreement with statements regarding investing, July 2016

Many consider ethical options but fail to act on it

Direct investing seen as a cheaper option
Figure 40: Consumer agreement with statements regarding investment fees, July 2016

Consumers are unwilling to pay for actively managed funds

Comparing fees causes a headache for consumers

Abbreviations

Consumer research methodology

Figure 41: Forecast of the value of new gross sales, 2016-21

Forecast methodology

Consumer Attitudes towards Investing

Consumer Attitudes towards Fees

Appendix – Data Sources, Abbreviations and Supporting Information

Appendix – Market Size and Forecast
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