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“A resurgence of overseas travel continues to be the main
threat but a weak Pound, economic uncertainty over Brexit
and concerns over safety in some destinations abroad are
all likely to help the domestic market in the coming
months.”

— John Worthington, Senior Analyst

This report looks at the following areas:
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Despite competition from a resurgent overseas holiday market, domestic tourism held its own in 2015
with an 8.5% rise in expenditure, and, over the past seven years, value has increased by 30% -
significantly ahead of inflation. A plummeting Pound and the possibility of economic slowdown as Brexit CALL:
negotiations get underway, could also produce another ‘staycation’ boost (as happened in the last EMEA
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recession), but this is still shrouded in much uncertainty. Familiarity, security and the pull of the past

are powerful emotional drivers of domestic holidays in an ever-changing, insecure world, but operators
also need to keep investing and innovating in new visitor attractions and mobile technology to engage
new generations. Brazil
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
. more holistic view of this market
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Figure 24: Petrol costs (unleaded 95 octane), January 2012-August 2016
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Figure 30: Duration of last domestic holiday by type, July 2016

Domestic Holiday Booking

Multi-generational packages

Figure 31: How last domestic holiday was booked, July 2016
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One in five short breaks are booked within a week of travel
Figure 34: Duration of last domestic holiday by when it was booked, July 2016

Mobile booking levels remain low

Londoners are the most likely to use travel agents to book a UK break
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Safety concerns may help domestic tourism
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Figure 37: Potential areas of interest, July 2016
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