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“Beauty sets remain a popular gift choice, particularly at
Christmas, with high levels of festive spending keeping the

market afloat. Beauty-conscious young women are most
likely to ask for sets as gifts, or buy for themselves to save

money on individual products. However, older consumers
are less likely to buy or receive BPC gift sets, presenting a

future challenge for the market as the population ages.”
– Charlotte Libby, Senior Beauty Analyst

This report looks at the following areas:

• Expanding gifting outside of Christmas
• Appealing to an older population

The beauty gift set market is driven by buying for others, with half of consumers purchasing a
fragrance set to give as a gift in the last year. This is a driving factor behind fragrance gift sets talking
the largest share of innovation in the category.

Young women are a key consumer group for the BPC (Beauty and Personal Care) gift sets market,
being both more likely to ask for beauty sets as gifts and to buy for themselves. As such, emerging
categories such as beauty devices and health and wellness can be harnessed by brands to boost appeal
and create a less seasonal approach to the category.
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Fragrance sets a popular gift
Figure 20: Types of gift sets purchased and received, June 2016
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Figure 21: Types of gift set people have bought for themselves, by gender, June 2016
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Christmas gifting important
Figure 25: Occasions beauty gift sets have been purchased for, by gender, June 2016
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Women looking for value
Figure 26: Factors driving interest in buying gift sets for self, by gender, June 2016
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Figure 27: Attitudes towards beauty gift sets, by gender, June 2016

Men worry about offending

Waste and unwanted products a barrier
Figure 28: Attitudes towards receiving beauty gift sets, June 2016
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