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"Total non-dairy milk sales are expected to continue
upward as consumers search for better-for-you alternatives

to dairy milk, and as plant-based alternatives continue to
trend to meet a variety of consumers’ dietary needs. Flavor,

function, and nutritional innovation will help keep
consumers interested and attract new audiences."

- Elizabeth Sisel, Beverage Analyst

This report looks at the following areas:

• Majority of non-dairy milk consumers drink dairy milk
• Soy milk continues to lose ground
• Room for more frequent consumption

For the purposes of this Report, Mintel has used the following definitions:

• Almond milk
• Coconut milk
• Soy milk
• Other non-dairy milks, such as cashew milk, oat milk, rice milk, etc.

Non-dairy milk includes both refrigerated and shelf-stable ready-to-drink almond milk, coconut milk,
soy milk, and other refrigerated milk substitutes.

Excluded from this Report are cream, creamers, and dairy milk. Dairy milks are included in Mintel’s
Dairy Milk – US, March 2016 and cream and creamers are covered in Mintel’s upcoming Coffee – US,
September 2016.
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Manufacturer sales of non-dairy milk
Figure 26: MULO sales of non-dairy milk, by leading companies, rolling 52-weeks 2014 and 2015

Almond milks’ popularity continues at MULO channels

Coconut milk sees MULO sales gains across leading companies, brands

“Other” non-dairy milks experience stellar growth

Soy milk continues to lose at MULO channels

New non-dairy milks and blends offer flavor, health opportunities

Room for more functionality

Global innovation features new flavors, forms

Non-dairy milk + fruit

Seasonal, sophisticated, and unique flavors

Cold-pressed

Smoothie potential in the non-dairy milk space

Consumers drink many different types of non-dairy milks

Nearly all non-dairy milk drinkers also drink dairy milk

Majority of adults drink non-dairy milk

54% of children drink non-dairy milk

Non-dairy milk drinkers equally likely to be frequent, moderate users

Majority use non-dairy milk as an additive, ingredient

Consumers want natural non-dairy milks

Majority purchase refrigerated, chilled non-dairy milk

Taste top reason to drink non-dairy milk, followed by health

Extra protein, nutrition can encourage new, increased consumption

Many consumers view dairy and non-dairy milk similarly

Consumers drink multiple non-dairy milks types
Figure 27: Non-dairy milk consumption – Adult consumption, by non-dairy milk consumption – Adult consumption of soy/almond/
cashew/coconut milks, January 2016

Non-dairy milk consumption on the rise at home, at foodservice
Figure 28: Beverage Tracker – Non-dairy milk consumption, June 2014 to September 2015
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Figure 31: Dairy milk consumption – Any consumption, by non-dairy milk consumption – Any consumption of flax seed milk/hemp
milk/hazelnut milk/quinoa milk/sunflower milk/other nut milks, January 2016

58% of adults drink non-dairy milk
Figure 32: Non-dairy milk consumption – Adult consumption, January 2016

Older Millennials heaviest non-dairy milk drinkers
Figure 33: Non-dairy milk consumption – Personal consumption, by Millennial generation, January 2016

Figure 34: Any non-dairy milk consumption – Personal consumption, by gender and age, January 2016

Parents more likely to drink non-dairy milk than non-parents
Figure 35: Non-dairy milk consumption – Personal consumption, by parental status, January 2016

Hispanics active non-dairy milk drinkers
Figure 36: Non-dairy milk consumption – Personal consumption, by race and Hispanic origin, January 2016

54% of children drink non-dairy milk
Figure 37: Non-dairy milk consumption – Child(ren) consumption, January 2016

Non-dairy milk drinkers equally likely to be frequent, moderate users
Figure 38: Non-dairy milk consumption frequency, January 2016

Older Millennials frequent non-dairy milk drinkers
Figure 39: Non-dairy milk consumption frequency, by generation, January 2016

Figure 40: Non-dairy milk consumption frequency, by parental status, January 2016

Opportunity to increase Blacks’ non-dairy milk consumption
Figure 41: Non-dairy milk consumption frequency, by race and Hispanic origin, January 2016

Majority use non-dairy milk as an additive, ingredient
Figure 42: Non-dairy milk consumption habits – Addition or ingredient, January 2016

Figure 43: Non-dairy milk consumption habits – Addition or ingredient, by generation, January 2016

Highlighting functional attributes of non-dairy milk through occasion
Figure 44: Non-dairy milk consumption habits – As a drink or meal, January 2016

Figure 45: Non-dairy milk consumption habits – As a drink or meal, by generation, January 2016

Consumers want natural non-dairy milks
Figure 46: Non-dairy milk preferred attributes – Any rank, January 2016

Older Millennials look for natural, organic, flavored non-dairy milks
Figure 47: Non-dairy milk preferred attributes – Any rank, by generation, January 2016

Majority purchase refrigerated, chilled non-dairy milk
Figure 48: Non-dairy milk attitudes and behaviors, January 2016
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Millennials drink non-dairy milk outside the home, make at home
Figure 49: Non-dairy milk attitudes and behaviors, by generation, January 2016

Taste top reason to drink non-dairy milk
Figure 50: Reasons for consuming non-dairy milk, January 2016

Younger Millennials least likely to drink non-dairy milk for health reasons
Figure 51: Reasons for consuming non-dairy milk, by generation, January 2016

Parents drink non-dairy milk for their health
Figure 52: Reasons for consuming non-dairy milk, by parental status, January 2016

Opportunities for greater nutritional, flavor awareness with Hispanics
Figure 53: Reasons for consuming non-dairy milk, by Hispanic origin, January 2016

Extra protein, nutrition can encourage new, increased consumption
Figure 54: Non-dairy milk innovation, January 2016

Older Millennials seek non-dairy milk innovation
Figure 55: Non-dairy milk innovation, by generation, January 2016

Consumers view dairy and non-dairy milk similarly
Figure 56: Milk perceptions, January 2016
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Figure 64: Total US sales and forecast of other non-dairy milks, at inflation-adjusted prices, 2010-20
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Figure 65: US supermarket sales of non-dairy milk, at current prices, 2010-15

Figure 66: US sales of non-dairy milk through other retail channels, at current prices, 2010-15

Figure 67: MULO sales of almond milk, by leading companies and brands, rolling 52-weeks 2014 and 2015

Figure 68: MULO sales of coconut milk, by leading companies and brands, rolling 52-weeks 2014 and 2015

Figure 69: MULO sales of soy milk, by leading companies and brands, rolling 52-weeks 2014 and 2015

Figure 70: MULO sales of other non-dairy milks, by leading companies and brands, rolling 52-weeks 2014 and 2015
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