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“The holiday rental property corporate landscape saw
further change during 2015 and into 2016 as major
industry players jockeyed for position. The scramble for
scale among these companies is not unconnected with the
continued surge in usage of industry disrupter Airbnb. The
company now offers substantially more rental properties
around the world than any other player in the market.”
– Michael Oliver, Senior Leisure and Media
Analyst
This report looks at the following areas:
•
•

What does the growing influence of TripAdvisor mean for the industry?
How can owners and agents optimise the appeal of rental properties?

After several difficult years, the holiday rental property market saw strong growth in 2015. Factors
driving this growth have included lower oil prices (which have fed through in the form of reduced air
fares and cheaper petrol), growth in the UK economy and the improved financial situation of many
consumers.
Looking ahead, headwinds may emerge in terms of a weaker Pound, depending on the outcome of the
EU referendum, while the overseas market is also being affected by rebalancing on the part of airlines
towards old favourite resorts in the Western Mediterranean which are seen as safer in the wake of a
run of terrorist attacks targeting tourists in countries including Turkey, Tunisia and Egypt.
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At a corporate level, the year was characterised by major operators making acquisitions and striking
distribution deals with TripAdvisor in their attempts to try to scale up their operations and counter the
growing threat from Airbnb.

Americas

+1 (312) 943 5250
China

+86 (21) 6032 7300
APAC

+61 (0) 2 8284 8100
EMAIL:
reports@mintel.com

DID YOU KNOW?
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Over-55s most likely to be lapsed holiday property renters
Figure 31: People who have used holiday rental property in the UK and abroad but not in the past three years and those who have
never used it, by age, March 2016

Holiday Rental Property Booking Behaviour for 2016
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Seaside locations are most popular for holiday property rentals
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Figure 40: Number of nights stayed on most recent holiday at rental property, March 2016
Scope for upselling to different audiences
Figure 41: Number of nights stayed on most recent holiday at rental property, by location stayed at, March 2016
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Figure 45: Sources used to research country and/or destination for most recent holiday in a rental property, by age, March 2016

Attitudes towards Holiday Rental Property
Rise of the review
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One price and no nasty surprises
Picture this
Get away and switch off
Figure 46: Attitudes towards holiday rental property, March 2016
Women more likely to book in UK to avoid terrorism threat
Figure 47: Agreement with statement ‘The threat of terrorism in overseas locations means I'm more likely to book a holiday rental
property in the UK this year’, by gender, March 2016
Women more likely than men to be influenced by reviews
Figure 48: Agreement with statement ‘Reviews written by other people are an important influence on my decision as to which holiday
rental property to book’, by gender, March 2016
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Forecast methodology
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