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"Holiday celebrations and birthdays are both popular
reasons to entertain, but casual events such as poker nights
or book club meetings also prompt in-home socializing.
Social media is an important component of an at-home
event, as those who plan get-togethers are using these
platforms for inspiration, to invite guests, and share post-
party pictures.”

- Dana Macke, Lifestyles & Leisure Analyst
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Figure 44: Party purchases, by gender, October 2015

Party favors and games more popular with younger hosts
Figure 45: Party purchases — Favors and games, by age, October 2015
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Party City loses out to other retailers
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Walmart attracts Millennials
Figure 48: Purchase locations, by generations, October 2015
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Party hosts look to impress their guests
Figure 49: Attitudes toward entertaining — Party preferences, October 2015

Entertaining is stressful for some
Figure 50: Attitudes toward entertaining — Party stress, October 2015

Older consumers less prone to party stress
Figure 51: Smirnoff video — What kind of night is it? October 2015
Figure 52: Attitudes toward entertaining — Worry that others won’t have a good time, by age, October 2015

Hosts aged 25-34 enjoy taking and sharing photos
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Black party hosts make a good impression
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Types of Party Hosts (Consumer Segmentation)

Factors
Figure 55: Party host segments, October 2015
Segment 1: Agreeable Entertainer (27%)
Demographics
Characteristics
Opportunity
Segment 2: Couch Potato (26%)
Demographics
Characteristics
Opportunity
Segment 3: Party Pooper (26%0)
Demographics
Characteristics
Opportunity
Segment 4: Host with the Most (21%0)
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