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FinTech start-ups are fundamentally altering how
consumers interact with financial services by delivering
these services faster and by factoring in an ever-growing
volume and variety of data for assessing the value of
potential customers. Traditional finance brands are also
leveraging the innovations that have emerged from the
FinTech scene. Mobile services currently lead the charge,
but there are many more opportunities to explore.

This report looks at the following areas:
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High level of satisfaction and trust in traditional financial services
Figure 14: consumers’ trust and satisfaction with financial services, March 2016

Younger consumers still want help with money management
Figure 15: Consumers’ interest in advice from financial services providers, by age, March 2016

Desire for alternatives to banks rises with income
Figure 16: Consumers’ interest in advice from financial services providers, by household income, March 2016

Fewer Blacks invest than are interested
Figure 17: Consumers’ interest in advice from financial services providers, by race/Hispanic origin, March 2016

Consumers’ Perceptions of How They Spend Money

Most consumers are cautious about spending money
Figure 18: Perceptions regarding spending money, March 2016

Urban consumers more optimistic about spending
Figure 19: Perceptions regarding spending money, by type of living area March 2016
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Figure 20: Perceptions regarding spending money, by Hispanic origin, March 2016
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Minority of consumers aware of FinTech services
Figure 21: Knowledge and usage of FinTech services, March 2016
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Figure 22: Knowledge and usage of mobile payment, by age, March 2016
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Entering payment information online still cumbersome
Figure 24: Consumer frustration with online payment information, by gender and age, March 2016

Could retail do more to protect payment information?
Figure 25: Consumers trust in stores to protect payment information, by age, March 2016

Parents a key audience for alternate credit
Figure 26: Interest in lower-interest credit, by parental status, March 2016
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The mobile payment future
Figure 28: interest in greater mobile payment adoption, by household income, March 2016

Younger consumers ready for technology-driven finance advice
Figure 29: Interest in greater mobile payment adoption, by household income, March 2016

Perception of tech-savviness important for higher-income households
Figure 30: Interest in greater mobile payment adoption, by household income, March 2016
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Appendix — Consumer

Hispanics’ financial outlook

Figure 31: Hispanics’ past 12 months financial review — Net result (% better off minus % worse off), by household income, October
2014-December 2015

Figure 32: Hispanics’ next 12 months financial outlook — Net result (% better off minus % worse off), by household income, October
2014-December 2015

Ownership of financial products
Figure 33: Ownership of financial products, by household income, March 2016

Figure 34: Ownership of financial products, by household income, March 2016 (cont.)

Knowledge of FinTech Services
Figure 35: Knowledge and usage of FinTech Services, March 2016
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