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"Most people need to pay taxes. However, while many
taxpayers don’t mind paying taxes if they believe the

money is used constructively, most would also like to pay
the least amount possible."

- Robyn Kaiserman, Senior Financial Services
Analyst

This report looks at the following areas:

• Tax fraud
• One third don’t take any tax management steps

This Report covers consumer and taxpayer attitudes toward taxes: how they prepare them, how they
feel about them, what steps they take to minimize them, and how they use refunds. Except for
separating out whether they owe state or federal taxes or receive a state or federal tax refund or both,
there is no differentiation between attitudes and behaviors surrounding state and federal taxes.
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