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"Distilled spirits (both white and dark) have enjoyed a
significant (23.9%) growth since 2011, due in no small part

to the rapid influx of flavors in the white spirit segment
and a surge in interest in tequila. Similar flavor innovation
is leading to growth in dark spirits, whiskey and brandy in

particular, as Millennial consumers appear significantly
interested in novel flavors within the category."

Billy Roberts, Senior Analyst – Food and Drink

This report looks at the following areas:

This report looks at the following areas:

• Sales growth expected to continue through 2021
• On-premise consumption has room to grow
• Price appears insufficient means of differentiation

Definition
This Report includes dark spirits sold for home preparation and/or consumption. The following types of
dark spirits are analyzed:

• Whiskey/whisky, which includes the following subsegments: American Kentucky
bourbon, American Tennessee whiskey, other American whiskeys (straight, blended,
malt, or non-malt), American rye whiskey, Scotch whisky, Irish whiskey, Canadian
whisky, White whiskey/moonshine, flavored whiskey.

• Brandy and Cognac, as well as Armagnac.

Market size and forecast data includes both white/light and dark rums. The forecast data displayed in
this Report is for the entire distilled spirits category and is the same as the forecast data displayed in
the “Market Size and Forecast” section in Mintel’s report White Spirits – US, October 2016.

Mintel consumer data focuses on consumer attitudes and behaviors toward dark rum only. Attitudes
and behaviors toward white/light spirits are included in Mintel’s report White Spirits – US, October
2016.

This report excludes the following categories, which are covered in Mintel’s White Spirits – US, October
2016:

• Vodka
• Rum
• Tequila
• Gin
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Socialization, relaxation leading reasons to drink dark spirits
Figure 53: Spirits behaviors, by dark versus white spirits consumption, August 2016
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