
BUY THIS
REPORT NOW

VISIT:
store.mintel.com

CALL:
EMEA

+44 (0) 20 7606 4533

Brazil
0800 095 9094

Americas
+1 (312) 943 5250

China
+86 (21) 6032 7300

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

The luxury car market is an extremely competitive market
and ranges from 5-10% of the overall new car market.

Luxury vehicles are typically more expensive and equipped
with the latest features and technology and appeal to
consumers who want the latest and greatest for their

vehicle. Finding opportunities in the market and delivering
marketing content that appeals to the strengths of the

brand and desires of the consumer should lead to success.

This report looks at the following areas:

• Recent surge in off-lease vehicles could impact decision to opt for new
• Affordability still a concern for many consumers
• Consumers don’t have a favorite luxury brand
• Luxury cars considered high maintenance
• Regular makes are increasingly competing with luxury makes on features

Luxury cars are a unique commodity for a unique consumer base. They appeal to consumers for a
multitude of reasons: the luxurious amenities, better performance, and the image driving a luxury car
provides. These motivations range in importance to each individual consumer, and brands have
strengths that appeal to these consumers. The luxury car market is extremely competitive within its
own segment and also sees competition from entry-level brands in terms of features, performance, and
comfort.
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