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"In 2016 the market for pet products and services is an
estimated $67.5 billion, an increase of 4.3% over the

previous year. A majority of households own at least one
pet and as the economy improves, households are more

likely to take on the expense and commitment of pet
ownership."

-
Dana Macke, Senior Lifestyles and Leisure Analyst

This report looks at the following areas:

• Pet owners struggle to balance spoiling and disciplining their pets
• Owners believe emotional health is important, but struggle to understand pet’s needs
• Cat owners less willing to spend on products and services

The trend of humanizing pets continues to shape the market, creating interest for new products such
as pet fitness trackers, video monitors, and specialty food (and drinks). Pet owners demonstrate a
desire for offerings that help keep their pet healthy, but also happy, as 87% think of their pet not just
as an animal, but a member of the family
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Harsh climates don’t seem to exacerbate the work of pet ownership
Figure 34: Barriers to pet ownership – Care, by region, June 2016

The loss of a pet can discourage future ownership
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Figure 35: Willingness to spend – Pet health resources, June 2016
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Figure 48: Wishes for your pet – Health and longevity, by gender, June 2016
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Hispanic pet owners interested in advanced training for pets
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Figure 50: Wishes for your pet – Select items, by Hispanic origin, June 2016

Owners agree pets’ emotional wellbeing is paramount to overall health
Figure 51: Attitudes toward pet ownership, June 2016

Cats face less discipline, but may miss out on rewards
Figure 52: Attitudes toward pet discipline, by type of pet owned, June 2016

Millennials believe in discipline, but also in the power of treats
Figure 53: Attitudes toward pet discipline, by generation, June 2016

Pets from a pet store share owner’s personality traits
Figure 54: Attitudes toward pet personalities, by pet acquisition source, June 2016

Black pet owners consider the functional role of animals
Figure 55: Attitudes toward pet discipline, by race, June 2016
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